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Empowering 
The People 
Buffalo's TV-58 

—by Jacquelyn Biel 

Buffalo's LPTV-58 is an experiment in a 
new kind of television—accessible tele-
vision, informative television, television 
for the people. That is the dream of con-
sumer activist Ralph Nader, president of 
Citizens Television Systems, Inc. which 
owns the station. And what better city 
than Buffalo, NY, for an experiment in 
television. 

Across the Niagara from Canada, the 
city is an eclectic mix of people of all 
cultures and nationalities—from the fro-

A Kompas/ Biel Publication 

Seated, left to right: Arnaldo Irizarry. studio technician; Deborah Heisler, general manager; Bruce Alesse, 
general sales manager; Jowella Inzinna, promotions coordinator Standing, left to right: Craig Heisler, program 
operator; Stephanie Hausley, sales representative; Bob Petruzzi, program operator; Rich Previte, program 
operator; Corinne Haslacher, sales representative. 

quois who were there first, to the Dutch 
who came next, and the Poles and English 
and German and Irish, the Italians, the 

LPN UPDATE 
Industry Growth Continues 

—by S. E. Bradt 

Last September we published an article 
about the growth of the LPTV industry 
and promised we would provide periodic 
updates on this topic. 
The number of LPTV broadcast licenses 

grew from 538 to 662 during the twelve 
month period ending lune 30, 1989—an 
increase of I 24, or 23%. This is just a bit 

more than ten new broadcast licenses per 
month, on the average, for that period. 
Looking at the graph we have prepared 
(see page 26), it is easy to see that 
growth, and we expect it to continue. 

Operating Formats 

In order to improve our understanding 
of this data, and its usefulness to our 

continued on page 26 
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Russians, the Japanese, and the Serbs 
who followed. One quarter of the city's 
people are Black and one-tenth are His-
panic. 

It is an educated city—SUNY Buffalo 
alone boasts 30,000 students and faculty, 
the !argest school in the New York State 
University System. It is a cultured city— 
festivals of music and art are held year-
round. And its economy—based on the 
beauty and power of Lake Erie and the 
Niagara—is robust. 

It is also one of the best-served media 
markets in the country. Three network af-
filiates vie for viewers with one indepen-
dent, two public television stations, and 
three Canadian stations whose signals— 
assisted in part by cable—easily reach 
across the border. A second indy has lust 

continued on page 27 
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TERMS 
Payment In Advance Or COD 
Cashiers Or Certified Check Only 
FOB Mt Prospect, IL 

• 

DISCOUNT 
VIDEO 

WAREHOUSE 
Discount Video Warehouse is a wholly owned subsidiary of Roscor Corporation 

• Quantities Limited 
• All Prices subject to change 
• All Sales Final 

An Incredible Sony Camera 
at an Incredible DVW Price! 

Lowest Price Anywhere! 

Manufacturer's Suggested 
List Price 

$5280. 

Dealer Inquiries 
Welcome 

Incredible DVW 
Special Price 

*while quantities last! 

SONY:i 
2 CCD Color Camera 
EDP-10F with Fujinon 13X Lens: 
• High Resolution - 550 Lines • 

• 
• High Quality CCD's "768 HAD" Interline • 

• Transfer Features Sony's Innovative "Double • 
P-Well" Design Assuring Reduced Noise, • 
Reduced Smear and Excellent Performance • 
Even in Extreme Lighting Conditions • • 

• 
• 25 Lux Minimum Illumination • 

• 
• 
• 

• High Speed Electronic Shutter - 
6 Positions Up To 1/2000th Second Gives You • 
Blur-free Images of Even Fast Moving Objects. 
The Perfect Camera for Sports, Manufactur 
ing, Research or any Action Analysis Application. 6, 

• Interfaces With Most VCR's-4 Position • 
• 

VCR Selection Switch Handes, 3/4", S-VHS • 
and Industrial and Consumer Half-Inch Portables. • 

• V/C Out 
System includes: 
Camera Head, Camera Adaptor, 1/5" Viewfinder, 
Stereo Mic, and Fujinon A13X10 Servo Zoom Lens 

PO. Box 36 
Mount Prospect. IL 60056 
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PHONE TOLL FREE 

1-800-323-8148 
IN ALASKA & HAWAII 1-800-448-0354 

In Illinois Phone 
(312) 299-5258 WorldRadioHistory



The big push is on. 
For years, cable operators have quietly 

sold little bits of local ad time here and 
there—never very much. Certainly not 
enough to worry the big television broad-
casters who sold spots in the evening 
news at $1,000 a crack. Maybe not even 
enough to worry the smaller indies whose 
rates more closely approached those of 
the cable systems—especially in the late 
night hours. 

But, suddenly, cable ad sales are hot. 
Broadcasting reports (in its September 

11 issue) that more and more cable ser-
vices are pushing local ad sales. The big 
four cable networks—ESPN, CNN, MTV, 
and USA—are getting sold out, and sys-
tem managers are turning to other ser-
vices to take up the slack. New technology 
is making it possible to insert ads into as 
many as ten networks at a time; and Arts 
& Entertainment, Discovery, the Nashville 
Network, Lifetime, SportsChannel, Nick-
olodeon, BET, and others are beginning to 
take the influx seriously and develop local 
promotion kits, local ad sales seminars, 
and other aids to the system operators. 
System operators like the growing par-

ticipation because, says Bob Alter of the 
Cabletelevision Advertising Bureau, their 
inventory of local avails is bigger, the 
viewer demographics are wider—making 
packaging easier, and there is more room 
for cross-channel promotions. 
The networks like it because more local 

avails make them more attractive to sys-
tem operators, allow them to raise their 
rates to affiliates without posing a threat 
to the affiliate's basic subscriber rates, 
and help solidify their position in a sys-
tem's channel line-up. 
How does all this affect LPTV local ad 

sales? 

There have been more than a few com-
munity television broadcasters who feel 
that they have been denied cable carriage 
because their community's cable opera-
tor doesn't want to help the LPTV station 
compete for the same local ad dollars. 
That makes sense. Cable ad rates gener-
ally seem to approximate rather closely 
the rates that LPTV stations charge. And 
the advertisers they target are the same-
the small businesses who are unlikely to 
buy time on the big regional full power 
broadcast stations. 

But, says Broadcasting, cable network ex-
ecutives, if not local operators, feel that 
such competition can only enhance the 
pie for everyone. Diane Weingart, USA's 
vice president of affiliate marketing, says, 
"Anything that expands the local ad sales 
marketplace is good for everybody, be-
cause it will expand the business in the 
local marketplace. With more efforts at 
the system level ¡USAI will certainly reap 
the benefits of that larger marketplace." 

Lloyd Werner, senior vice president, 
sales and marketing of Group W Satellite, 
comments, "The more the merrier.... The 
whole theory is to make the pie bigger. 
We'll get our share." 

Certainly basic economic theory bears 
this idea out. The more the market is 
stimulated, the faster it grows. And there 
is no lack of small business advertisers 
who have been confined td print and ra-
dio for decades. 
The solution may be to work together 

with cable, whenever possible, rather 
than against it. LPTV, with its 100% reach, 
can penetrate every uncabled household 
with a cable promotion. And if the com-
munity TV station's ad sales people and 
the cable system's ad sales people are 

CLASSIC 
FILMS 
ISITERNATIONAL,Inc. 

#1 LNI PROVEN POPULARITY 
70 AUDIENCE AND ADVERTISER 

OVER 1000 EXCELLENT 
QUALITY PRINTS OF 
MOVIE CLASSICS 

AND 
TELEVISION SERIES 
OF YESTERYEAR 

Jack Benny 
Bob Hope 
Milton Berle 
Roy Rogers 
Annie Oakley Cartoons 

Betty White 
Burns & Allen 
Dragnet 
Sherlock Holmes 

With Prices and Offers 
Suited to the Budget-

Conscious Programmer 
(Askfor Our Complete Catalogue) 

Contact: Joseph Clement 
(804) 499-9263 

FAX (804) #499-6178 
5241 Cleveland St. Suite 113 
Virginia Beach, Va. 23462 
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knocking together on the doors of small 
business men and women, the idea that 
television advertising is economically ef-
fective for them can only grow in their 
perceptions. 
And don't forget—your local program-

ming gives you manifold advantages as 
you compete with the cable operator for 
those ad dollars. There was a conspicu-
ous absence in the Broadcasting article: 
None of the cable program services that 
local ads are sold in are local program 
services. 

Quello To Keynote CBA Conference 
Commissioner James H. Ouello will de-

liver the keynote address at the Second 
Annual LPTV Conference & Exposition 
November 6 at the Las Vegas Riviera 
Hotel. 

Ouello, the senior member of the Fed-
eral Communications Commission, was 
initially installed by President Nixon in 
1974 and was twice reappointed by Presi-
dent Reagan. His present term expires in 
1991. 
A Democrat from Michigan, Ouello has 

been described as a cross between Da-

mon Runyan and the Godfather. After 
earning the rank of lieutenant colonel for 
his service during World War II, he joined 
Detroit's WIR-AM, rising to become vice 
president and general manager in 1960 
and then a Capital Cities vice president 
from 1969 to 1972. Ouello has also taught 
broadcast management at the University 
of Detroit and has served on numerous 
city and state councils and commissions. 

Among the many honors he has re-
ceived are the NAIPE International Presi-

dent's Award in 1985, the 1988 Silver Sat-
ellite Award from the American Women in 
Radio and Television, and two honorary 
doctorates. In April, the Michigan Associ-
ation of Broadcasters presented Commis-
sioner Ouello with the 1989 Outstanding 
Michigan Citizen Award, an honor he 
shares with former president Gerald Ford, 
Detroit mayor Coleman Young, two Michi-
gan governors, and Congressman John D. 
Dingell. 

Welcome, Commissioner Quello! 
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More and more 
people are lining up 
for the Panasonic 
SVHS Pro Series. 

One look is all it takes. And you'll see why more and more 
people are lining up for the Panasonic® SVHS Pro Series. 
Because anyone in the market for a high-quality professional 
video production system, simply can't afford not to look at 
what the Pro Series can do for them. 

Take Cost-Performance. The Panasonic SVHS Pro Series 
delivers both. By combining the efficiency and systems 
flexibility of half-inch technology with the exceptional 
performance of Y/C component signal processing. 
The result. A comprehensive video production system 

that provides two hours of operation on a single cassette. 
With over 400 lines of horizontal resolution. And signal 
integrity through five generations. 
By now it should be obvious. The closer you look and 

the more you compare the Pro Series to historical video 
formats, the sooner you'll line up for the Pro Series. 

As a Panasonic SVHS Pro Series user, you'll have direct 
access to Panasonic's nationwide network of engineering, 
service and technical support specialists. And with over 
300 professionally trained dealers, many of whom are 
self servicing, you'll always get the most out of your 
Pro Series equipment. 

Finally, a professional video format more and more 
people are lining up for. The Panasonic SVHS Pro Series. 

For more information and your local dealer, 
call your nearest regional office. 

Eastern Zone: (201) 348-7620 • Central Zone: (312) 981-4826 
Southern Zone: 

Dallas Region: (817)685-1122 • Atlanta Region: (404) 925-6837 
Western Zone: 

Seattle Region: (206) 285-8883 • Los Angeles Region: (714) 373-7275 

WorldRadioHistory



Panasonic 
VIIS 

Presentation 

To assure excellent quality, support, service and 
professionalism, the Panasonic Pro Series is available 

through authorized dealers. 

Panasonic 
Professional/Industrial Video 
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CBA Comment 
111   

by Colette Carey 

The Second Annual LPTV Conference 
and Exposition is just around the corner, 
and the excitement is really building. Our 
panels are set, last-minute registrations 
are being logged—and, at CBA's offices, 
opening night jitters are starting to set in 
The anticipation is intense because this 

year's Conference has already grown to 
over twice the size of last year's show. The 
enthusiasm of our members adds to the 
excitement. Undoubtedly, during this 
Conference, important connections will 
be made, and new and valuable friend-
ships will emerge from the networking op-
portunities that the Conference will offer. 

But the overall success of the conven-
tion will depend largely on how long that 
excitement will continue after the show is 
over. How will you keep those important 
contacts working for you long after every-
one has gone home? 

If you haven't done so already, join the 

CBA. CBA membership is the best way to 
stay involved in the industry all year long. 
And CBA membership is going to be espe-
cially valuable over the next few months. 
I know that readers of The LPTV Report, 

as well as the current CBA membership, 
have had plenty of opportunity to read 
about the CBA's progress on Capitol Hill 
and at the FCC. 1, for one, have written 
both articles and letters about the excit-
ing changes that are going on in our in-
dustry. 
Membership in the CBA is one of the 

best ways to keep in touch with all of this. 
More importantly, it is one way that you 
can support the people who are working 
for you in Washington. CBA leaders are 
constantly striving to create a stronger 
LPTV industry presence in Congress and 
at the FCC. But even though their time is 
given free, expenses such as travel must 
be covered. There are also general costs, 

Has Your Fixed 
Antenna Got You 

In A Fix? 
Re-aiming 
satellite 
receiving 
antennas by 
hand can be 
time consum-
ing and 
annoying. 

Why put up with the hassle? 
Microdyne s VistaLinkTm 
lets you zoom in on satel-
lites, without leaving the 
station. In fact, you don't 
even have to be at the sta-
tion. Just punch in a com-
puter program, and our 
system takes care of the rest. 
Not quite ready for a pro-

grammable system? No 

problem. Select from dozens 
of other Microdyne systems, 
fixed or motorized, in 
C or Ku-band. Or both. Or 
let us install a customized 
system. 
Whether you're upgrading 

your station or just starting, 
we have a system tailored 
for your budget. Call us 
today at 904-687-4633. And 
nut together your low-power 
TV with a system from a 
high-power company. 

III Microdyne 
491 Oak Road, Ocala, Florida 32672 
Phone (904) 687-4633.11NX 810-858-0307 
Panafax (904) 687-3392 
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such as rent and office expenses, as well 
as fees for outside professional services. 
Make the dollars that you spend at the 

Conference work for you all year long. 
Take advantage of your opportunity to be-
gin (or renew) your membership in the 
CBA. Our association is large enough to 
make itself felt in Washington, and yet still 
small enough that each member can be 
heard and each opinion carefully listened 
to. 
Our industry is growing rapidly. We 

need to stand together to face our com-
petition. Now is the time to 101N UP! Call 
me at the CBA office in Milwaukee for 
more details. The number is (414) 783-
5977. Or contact Eddie Barker and Asso-
ciates at 1-800-225-8183. 

Colette Carey is assistant to the president 
of the Community Broadcasters Associa-
tion. 

The LPTV Report 
5235 North 124th St., Suite 22 
Butler, WI 53007 
(414) 781-0188 

John Kompas, Publisher 
Jacquelyn Biel, Editor 
Colette Carey, Reporter 
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Kompas/Biel & Associates, Inc. 
RO. Box 25510 
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Western Region: James E. Heath 
Heath & Associates 
2385 Roscomare Road 
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An average of 

Capital investment 

LPTV is the fastest 

for each new LPTV ranges between 

growing segment of the broadcasting industry. 

er month. 

After a successfui launch last year, the LPTV Show is expanding in all directions. 
This is the only time air year that LPTV operators will gather for one exclusive conference. 

Its the one oppertunity the enterprising verdor will have in 1989 

to reach this exciting ne,,v market. 

Exhibit rates are a realistic $8psf, and the entire conference is geared to the vendor. 
It's the opportunity you can't afforo to miss. 

The Place—The Riviera, Las Vegas 
The Dates—November 5-8, 19E9 
The Players—LPTV Broadcasters and 

Questions? You'll Find Answers at 1 800 225-8183 15 
  r/e\-) 

Sales-oriented Exhibitors 
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A MESSAGE 

FROM 

CBA PRESIDENT 

JOHN KOMPAS 

The Community Broadcasters 
Association welcomes the op-
portunity to bring LPTV broad-
casters together for the benefit 
and support of our growing in-
dustry. What started out as an 
experiment in 1980 has become 
a solid industry and a useful 
public service. More than 700 stations are on the air, and nearly 
1,700 construction permits have been awarded. Representing 
many different operating styles in hundreds of communities large 
and small, community broadcasting is a versatile, dynamic indus-
try that brings new dimensions to the business of television. 

For those of you new to the industry, this Conference & Exposi-
tion will prove invaluable. You will learn that you are not alone, 
that there are others who have done what you're doing and that 
you can benefit from their experience. You'll also find out about 
the abundance of equipment, programming, and broadcast ser-
vices available to you. 

Those of you who are already part of the industry will make 
new friends and gain new insights into industry issues. Certainly, 
all of us can appreciate how far we've come—and together we'll 
define the future of community television. 

Our second annual meeting by all indications will be a great 
success. We are already well ahead of the year's registration 
projections for exhibitors and attendees. But clearly our efforts 
will be judged best by those who come to Las Vegas the week of 
November 5. YOU are the most important part of this event. Help 
us make this Conference & Exposition a SUCCESS, while you're 
helping yourself learn more about the fastest growing segment of 
the television industry. 

I look forward to meeting you at the Riviera Hotel and Conven-
tion Center, November 5-8, 1989 during the Second Annual Com-
munity Broadcasters Association LPTV Conference & Exposition. 

The Second Annual 

LPTV Conference 
84 Exposition 

The Riviera, Las Vegas 
November 5-8, 1989 

ABOUT THE CBA 

The Community Broadcasters 
Association is a nationwide 
organization of LPTV stations, 
applicants, and permit holders, 
consultants, equipment manu-
facturers, suppliers, and other 
individuals and corporations 
dedicated to proving their com-
mitment to the future of commu-
nity television through member-
ship in the single, united 
industry association represent-
ing their interests. 

Our goals are to: 
• Continue to be a source of information on LPTV broadcasting 
and on telecommunications issues and activities. Our emphasis 
is on the community broadcasters who are serving their markets 
with local programming. 
• Provide training and information to members on legal and 
regulatory developments, programming and technical changes, 
and building and administering local broadcast facilities. 
• Represent our members before Congress and all federal agen-
cies. 

WHO SHOULD ATTEND 

YOU! If you're an LPTV broadcaster, a permit holder, or an 
applicant, or if you're considering applying for a license. YOU! If 
you're an equipment manufacturer, a programmer, or a 
broadcast-related services supplier. If you are in the business of 
television...this Conference & Exposition is for YOU! 

CONFERENCE AGENDA 

Sunday, November 5, 1989 
12:00-5:00 p.m. REGISTRATION 
1:00-5:00 p.m. EXHIBITS/PRESS ROOM OPEN 
4:00-5:00 p.m. OPENING RECEPTION/COCKTAIL PARTY 
and the CBA "BEST LOCAL PRODUCTION" AWARDS 

continued on page 25 

LPTV  
Commercial A termas 

_ 

* Custom engineered toyourspecifications 
* Weather protected for any climate 
* Vertical, horizontal or omni-directional 
* VHF/UHF, single channel or broadband 

LINDSAY SPECIALTY PRODUCTS  

UP 1469 
UHF 
Broadband 

R FT Series Yagis 
VHF Hi and Lowband 

TS Series 
Omni directional 

TZU TXGR Series 
UHF VHF Highband 

50 Mary Street, Lindsay, Ontario, Canada, K9V 4S7 (705)324-2196 LAX 705 324 5474 
Circle (12) on ACTION CARD 

8 / LPTV Report / October 1989 WorldRadioHistory



All Solid State 
1 kW UHF Ikansmitter 
Acrodyne's Next Generation TV Transmitter 
is Sensibly Priced. 

The compact, highly dependable TRU/1 000 design is loaded 
with features. Like built-in diagnostics. And field proven visual 
and aural amplifier modules, mounted on slide-out drawers for 
easy access and maintenance. It's a total transmission package 
that also provides these advantages: 

• No Tube Replacements 
• No Tuning 
• Plug-In Exciter 
• Redundant Power Supplies 
Immediate availability. Our lkW solid state transmitter is 

competitively priced with lkW single tube units and available now 
Please call or write for more information. 

Circle (18) on ACTION CARD 

ACRODYNE 
Acrodyne Industries, Inc. 
516 Township Line Road 
Blue Bell, PA 19422 
1-800-523-2596 
In Pennsylvania, 215/542-7000 
FAX: 215-540-5837 
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Call Toll Free 800-433-2160; In Texas, call 817-599-7623; FAX 817-599-4483 

SERVING THE CABLE TELEVISION, BROADCASTING 

AND LPTV INDUSTRY SINCE 1977, SPECIALIZING 
IN EXECUTIVE SEARCH AND BROKERAGE SERVICES 

JIM MOM 411 ASSOCIATES 
One Young Plaza 1235 Ranger Highway Weatherford, TX 76086 
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Commission Seeks Comments On Comparative Renewal Policies 
In a Third Further Notice of Inquiry and 

Notice of Proposed Rulemaking released 
in August, the Federal Communications 
Commission has revealed proposed new 
policies regarding comparative renewals 
for broadcast licenses (LPTV Report, No-
vember 1988, p. 13). 

According to the Communications Act, 
mutually exclusive applicants for broad-
cast facilities (LPTV excepted) must un-
dergo a comparative renewal hearing in 
which the merits of the competing parties 
are weighed. If one of the parties is an 
incumbent licensee that has performed 
"meritorious service" in the public inter-
est, it receives a preference or "renewal 
expectancy." The problem for the Com-
mission is how to interpret "meritorious 
service," and the differing opinions of the 
contestants have in the past made for 
long and costly proceedings. 
The present Notice proposes that an 

incumbent licensee be allowed to estab-
lish a presumption of meritorious service 
simply by submitting its quarterly issues 
and program log. It would be up to the 
challenger to prove that the incumbent 
had not adequately served its community 
either because it did not broadcast the 
programs on its log or because the pro-
grams did not meet the community's 
needs. 

In a previous decision, the Commission 
eliminated a policy allowing competing 

applicants to presume that they could ac-
quire the incumbent licensee's transmit-
ter site. Under the old policy, the compet-
ing applicants did not have to find a site 
or complete the engineering portions of 
the application, a situation that may have 
encouraged frivolous filings. 

The Commission has also has taken 
other steps to prevent abuses of the re-
newal process. In a new Report and Order, 
adopted March 30 of this year and effec-
tive as of August 7, the Commission 
banned the practice of paying a compet-
ing applicant to withdraw its application 
prior to the Initial Decision stage of a 
comparative hearing, and it limited such 
payments thereafter to the expenses in-
curred by the withdrawing applicant. It 
also limited all payments for withdrawing 
Petitions to Deny to the expenses of the 
petitioner. 

The new Order requires FCC approval of 
all citizens' agreements reached between 
the licensee and the withdrawing peti-
tioners. Approval will prevent abuses that 
may occur when an agreement calls for a 
withdrawing petitioner to receive money 
in exchange for "assisting" a licensee to 
carry out reforms called for in the Petition 
to Deny. Finally, the Commission will stop 
enforcing private agreements between li-
censees and petitioners relating to pro-
gramming. 

Fort Smith Community Station Joins Fox Network 
K46BZ in Fort Smith, AR has affili-

ated with the Fox Broadcasting Net-
work, according to an announcement 
by Bill Pharis of Pharis Broadcasting, 
Inc. licensee of the station. 
"We want to position ourselves as a 

general interest station. We have to be 
able to compare favorably with the lo-
cal full power affiliates in the market," 
said Pharis. He said his station, which 
is the only independent in Fort Smith, 
had been relying heavily on syndicated 

programming until the Fox affiliation 
came through. 

Channel 46, also known as KPBI-TV, 
is the second community television 
station to affiliate with Fox. KLSR 
(K25AS) in Eugene, OR began airing 
Fox programming two years ago. 

Pharis Broadcasting is building 
three more LPTV facilities which Pharis 
says will be used as translators to ex-
tend Channel 46's signal. 

VJN Projects 
50 Outlets By January 

Video Jukebox Network will be operat-
ing at least fifty units of The Jukebox Net-
work on cable and LPTV by the end of 
1989, president Andrew H. Orgel told 
shareholders at the company's annual 
meeting in September. He added that 
growth will continue at a comparable 
pace through 1990, and that the company 
had entered into 
option agreements 
to purchase four 
more LPTV sta-
tions—in Louisville, 
KY (channel 13); 
Durham, NC (chan-
nel 13); Savannah, 
GA (channel 13); 
and Columbia, SC 
(channel 3). Andrew H. Orgel 

VIN presently owns and operates LPTV 
stations in Jacksonville, FL; Birmingham, 
AL; and Des Moines. It is building stations 
in New Orleans and Jackson, MS and has 
applied for construction permits for Indi-
anapolis; Waldorf, MD; and East Cleve-
land, OH. 
The company has LPTV affiliates in At-

lanta, Syracuse, Detroit, Gainesville, and 
Charlotte, NC. It also recently signed affil-
iation agreements with channel 36 in Pal-
atine, IL, owned by Community Broad-
casting, Inc. and channel 22 in Waukegan, 
IL, owned by Northwest Suburban Com-
munications, Inc. 
As for cable outlets, The Jukebox Net-

work will enter the New York metropolitan 
area when it launches later this year on 
ATC's American Cablevision of Queens 
and on U.S. Cable of Paterson, NJ. And 
supplementary units will be added to ca-
ble systems in Detroit, Philadelphia, and 
Newark where viewer demand has over-
loaded the initial installations. The sys-
tems will be subdivided in these cities so 
that fewer subscribers will share each 
Jukebox unit. 
The rapid expansion caused VIN to lose 

money during the second quarter this 
year, said Orgel. Although revenues were 
up 53% from the same period in 1988, the 
company lost nine cents a share for the 
quarter. Orgel told Multichannel Newsday 
during the Cable Television Administra-
tion and Marketing show in late August 
that the losses were due to increased dis-
tribution and administrative expenses, as 
well as marketing expenses associated 
with expansion of The Jukebox Network. 
He added that the third quarter should 
see accelerated expansion resulting from 
the second quarter expenditures. 

At the annual meeting, Orgel also an-
nounced that CBS Records has authorized 
The Jukebox Network to air music videos 
by artists recording on CBS and affiliated 
labels. Among the new artists to be fea-
tured are Gloria Estafan, Bruce Spring-
steen, L.L. Cool J., Cindy Lauper, and Mi-
chael Jackson. lUll 
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You can tell 
a lot about 
CHANNEL 
AMERICA 
by the viewers 
we keep! 

"I have been viewing CHANNEL 
AMERICA for about six months . I 
have found shows I really enjoy . 
. . . P. S . : I usually watch 
60 Minutes, but came upon grey-
hound racing, so I watch that . " 

-M. J . M. , Hopkins , MN 

g to happen to 
wycare the best thirt  

Tv since Il:r" .13 St. peterenleg' rie 

"You cannot imagine how delighted I was to 

discover your station here. It was by accident: 
My dog leaped onto the remote control and 
welcome!"  ... 

— S.D., New Orleans, LA 

"We are among the fortunate people to be 

able to receila, your programs." 
—A.L., St. Petersburg, FL 

"I wish the other channels were like yours. 
It's so good to sit down and look at good 

family programs. Thank you for CHANNEL 

AMERICA. This is the kind of TV station we 

need." —D.P., Detroit, MI 

"We like the idea of audience-partici-
pation game shows." 

—B.C., Aguanga, GA 

"We are writing to let you know how 
much we enjoy CHANNEL AMERICA 
and your new concept in program-
ming." —T. de F., Palm Bay, FL 

"I am sure I will be 
viewer of come a frequent 

CHANNEL AMERICA? 

Ifarvey, 

"Please accept my congratula-
tions for a job well done on 
Runway Club . " —M.R . , Memphis , TN 

CHANNEL AMERICA 

" 

24 West 57th Street, Suite 804e NewYork, NY10019 • (212) 262-5353 

Contact Veronica Albrecht Our stock symbol says it all "LPTV 

Director of Affiliate Relations 

Affiliates sign now for network exclusivity in your area 
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NOW 

LPTV CAN COMPETE 

WITH 
THE BIG BOYS! 

NEWS 
SPORTS 
WEATHER 

* HALF-HOUR NEWS PROGRAM 

EACH WEEKDAY 

* 8MINUTES FOR COMMERCIAL 

AD SALES TO AFFILIATES... 

* LOCAL INSERTS AVAILABILITY 

FOR AFFILIATES... 

* YOUR NEWS, YOUR SPORTS, 

YOUR WEATHER 

* DISTRIBUTED VIA SATELLITE... 

* SURPRISINGLY AFFORDABLE! 

INQUIRIES CONTACT 

DAVE MURRAY 

1-800-843-3685 

9AM-5PM EASTERN TIME 

CENTER ONE VIDEO PRODUCTIONS 

1706-D CAPITAL CIRCLE N.E. 

TALLAHASSEE, FL 32308 
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More Me 

Technical Talks 
—by John H. Battison, P.E. 

In my last column I wrote about using 
the vectorscope to check color values and 
correctness. For some reason that I can-
not fathom 1 gave some incorrect infor-
mation. I told you that each color of the 
seven bars was represented on the vec-
torscope screen. I intended to say "six"; 
white is not a color and is not directly 
identified on the screen as such. 
The colors shown on the vectorscope 

are red, magenta, blue, cyan, green and 
yellow. The figure shows a vectorscope 
screen with all six colors in their correct 
magnitudes and angles. 
Look at the little rectangles. When the 

dot is completely within one of these rec-
tangles, the corresponding color is cor-
rect. If the dot is outside the rectangle, 
the color is more or less correct, depend-
ing on where the dot is! If one color, say 
red, falls below the box and closer to the 
center, the picture will lack red to a 
greater or lesser extent. 

limo colors may puzzle you. Cyan is a 
"made-up" color comprising blue and 
green, and magenta is composed of red 
and blue. They are necessary to produce 
the proper colors in the television re-
ceiver. 

Split Screen Color Bars 

The colors shown on the vectorscope 
will appear only if your camera generates 
"split screen" color bars—that is, if it 
generates color bars on the top half of the 
screen, with "I" and "0", and black and 
white signals at the bottom. Every color 
and signal has a specific value, measured 
in IRE units. Your instruction manual will 
tell you what values to look for. 

(You need not worry about what the 

asureme nts 
term "IRE" means. It was developed by 
the Institute of Radio Engineers in the 
early days of TV. We had to establish stan-
dard values so that no matter where the 
TV signal came from it would always give 
the same colors. Unless you want to get 
deep into technicalities, you can regard 
IRE units in the same way as you do 
inches or centimeters.) 

Every color also has a specified angle. 
These are: 

Red     104° 
Magenta   61° 
Blue    347° 
Cyan   284° 
Green   241° 
Yel low   167° 

A quantity known as "I" has an angle of 
303°, and "0" has 33°. The reference 
burst is 180°. 

I and O 

What are "1", "0", and the reference 
burst? 
The reference burst shows the color 

burst signal which controls color in the 
picture. 

"I" refers to red in the picture. If the "I" 
signal is missing or low, the vectorscope 
will show this and the pattern will not be 
correct. In fact, it will look very wrong...-
about half will be missing. Also, reds will 
be missing or low. Conversely, if "I" is too 
strong, so will be red. 

"0" refers to green. If "0" is low or 
missing, green will be lost; how much de-
pends on how low "0" is. The vectors-
cope screen pattern will be similar to a 
pattern with missing "I", but in the other 
direction. 
VCR's should always be checked with a 

vectorscope. This is very simple to do. 
Connect your color bar generator to the 
VCR input and record about 30 seconds 
of color bar. Then play it back. The play-
back signal should be as good as the 
original as far as color values are con-
cerned. 

If you don't have a color bar generator, 
you should get one. It is a very inexpen-
sive unit, and you really need it if you 
want to be sure your system is functioning 
properly. 

In this column, I have covered only 
enough to show you how important it is to 

continued on page 14 
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Nexus Transmitters and Translators 
Economical, trouble-free operation is essential for the survival of a community broadcast system. 
Nexus understands this. We design and build our transmitters to be highly reliable, easy to use, and 
very affordable. 

Nexus has installed hundreds of LPTV systems in rural and remote communities across North 
America and around the world. 

Our transmitters are backed with an UNPRECEDENTED TWO YEAR WARRANTY. No other 

transmitter manufacturer can make that claim. 

Call us today — we want to be a member of your community. 

Nexus serves the community broadcaster. 
TEL: (206)644-2371 BELLEVUE, WA. or (604)420-5322 BURNABY, BC. FAX: (604)420-5941 
WRITE: NEXUS ENGINEERING CORP., 7000 LOUGHEED HWY., BURNABY, BC. V5A 4K4 

NEXUS 
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know your signal quality, and why you 
should have both a vectorscope and a 
waveform monitor if you want your pic-
tures to compete with those of standard 
stations. 
I have not gone into much detail on the 

waveform monitor. It presents in a differ-
ent way the vectorscope information, and 
enables you to verify that all the required 
components of a TV signal are being pro-
duced by your camera and TV system. 

Occasionally, you will come across 
terms like "differential gain" and "differ-
ential phase." These are problems that 
often show up as smear or bending of 
the vector tips. They are best left to your 
station engineer, but he or she should be 
asked to explain these to your operators, 
and to tell them how to handle their ef-
fects and correction if they are encoun-
tered during normal operation. 

PS. I also promised to explain why put-
ting a blue glass over a set of color bars 
gives a series of alternating blue bars. 

Bars with blue in them show blue 
through the blue glass (filter). Remember 
white has blue in it—the TV primary col-
ors are red, blue and green. Therefore 
yellow with no blue in it won't show 
through. You can reason the rest out by 
checking which color has blue in it.  

John H. Battison, PE. is a consulting engi-
neer with offices in Loudonville, OH. n 

Oood Selling! 
Getting Started With Ad Sales 

—by Joe Tilton 

The success of your community tele-
vision station rests on advertising sales. 
That's not news. You know that ad sales 
bring revenue to your profit line. What 
some owners don't know is that adver-
tisers will not place orders with you just 
because you have cameras and a trans-
mitter. 

Your facilities present an opportunity to 
make money. They have cost plenty up to 
this point. Now it's time to reverse the 
flow of cash and watch that wonderful 
technology make money for you. 
As we begin, erase some things that 

may have been written on your advertis-
ing "note pad" from the past. Look to see 
if you have the word "spot" written there. 
Erase it! What was "Spot" in your first-
grade reader? What will the cleaners tell 
you a "spot" is? To most people, a spot is 
something small and dirty that they want 
to get rid of. Your advertising department 

TELEVISION 
TRANSMITTERS 

STANDARD 
BANDS 
VHF-UHF 

SPECIAL 
BANDS 

Super-Hyper 

FORMATS 
NTSC-PAL-PAL "N" 

2 WATTS to 
2500 WATTS 

SCRAMBLING OPTIONAL 

BROWNING LABS, INC. 
8151 N.W. 74th Avenue 

Miami, Florida USA 33166 

PHONE: (305) 885-3356 

will not be selling dogs or dried catsup. 
What you are selling is increased business 
for your clients. 

Promises Don't Count 

Is "We're gonna" on your note pad? 
Erase it! Clients don't care about what 
you are going to do. They are interested in 
what you do do for other clients. Until your 
station has a track record, have a defined, 
precise plan to bring more dollars into 
the client's cash register. (Notice that I 
didn't say "bring more people into the 
client's store.") I've heard hundreds of 
clients tell salespeople, "I don't care what 
station you're from. If you can bring me 
more business I'll spend more money with 
you." 

Look for "lowest rate in town" on that 
note pad. Erase it! A sign over the service 
department door of the Ford dealership in 
Elk City, OK reads: "Others may charge 
less for their service. They know what it's 
worth." In advertising sales too, cheap is 
no bargain. Service is a bargain. When you 
have a sales staff dedicated to service 
with follow-up, clients will be thrilled to 
pay the highest rates in town. When a 
business sees that your station has to ser-
vice his account, the sale will be made 
very quickly. 

Under the heading, "Employment," do 
you have, "We'll try 'em out for three 
months to see if they make it." Erase it! If 
you are so unsure about a prospective 
account representative that you have to 
"try him out," then don't hire him to be-
gin with. Sales experience is not neces-
sarily the answer either. Drive, ability to 
learn, and good self-esteem is more valu-
able than experience. If the prospective 
salesperson cannot develop a good rela-
tionship with you find 
another. No, I didn't say "sell you." Good 
relationships are good business, and con-
sequently good sales. 

Great Minds Discuss Ideas 

Just before I stepped into my first man-
agement position, my teacher, Bob Brewer 
of Okmulgee, OK told me, "The most im-
portant thing you will do is hire. The most 
difficult thing you will do is fire." Another 
piece of advice from Bob that has been 
even more important: Great minds dis-
cuss ideas, average minds discuss things, 
and sick minds discuss people. If some-
one who wants a job with my company 
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NOW, LP MEANS 
OCAL ItOWER 
Introducing a new LP in the LPTV Industry. 

"LP" no longer means Low Power and second class citizenship. 

No— It no longer means Limited Potential because of the high cost of 

people, programming and production. 

ale- It no longer means Losing Proposition because of high construction 

and equipment costs. 

The Jukebox Network's unique, patented, fully automated 
interactive programming allows your viewers to locally program 

their own channel. Truly Local Prcgramming with Limitless Potential 

and Leaping Profits. We've got the Living Proof already in Jacksonville, 

Orlando and Des Moines. 

So, now when you talk about the LP in LPTV, remember: 

Now, LP means Local Power. 

Introducing a new LP 
in the TV Industry 

The first and only 
Interactive 
TV Network 

Interact with us today. 
Call Bill Stacy at 395-573-6122 Circle (145) on ACTION CARO 
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LINES 
VIDEO SYSTEMS 

219 South Jefferson Springfield, MO 65806 

1-800-641-4674 

PACKED FOR ACTION 
The minute you get that (CP) construction 

permit, you're marked. Every video equipment 
salesman in the book will be on your doorstep 
pitching the latest state-of-the-art equipment. But 
who's going to show you what to do with all that 
stuff when it arrives? 

WE WILL. 
When you purchase a Lines Video System you 

get more than just state-of-the-art equipment. You 
get our professional team of video specialists. The 
right equipment you need for a low power TV 
station, a remote production van, or a production 
studio. The right team of professionals to show you 
how to put each piece through its paces. We'll teach 
you system installation and operation, production 
editing, special effects, and everything else you 
need to know to put your investment in the black. 
So when your advertisers ask for miracles, you'll 
know how to produce them. 

Why just settle for a truck load of equipment 
when you can also have a plane load of 
professionals? Call Lines Video Systems and turn a 
turn key operation into one that turns a profit. 

Circle (117) on ACTION CARD 

talks about the great ideas she can bring 
to me, she has a great chance at the job. If 
the discussion is about how rotten her 
previous employer was...no. 
Now that you have erased several 

things, it's time to till in the blanks. 

• Your station sells your staff's abilities 
to bring more dollars to the client's gross 
sales. It does not sell "spots." Your 
facilities—the cameras, the studio sets, 
the transmitter— are some of the tools 
they use. The commercials a client buys 
gives him or her a way to spend money 
with your community television station. 
"Avails" doesn't stand for "available" but 
for a professional, creative staff that can 
put every penny of the clients' money to 
best and maximum use. With your station, 
they get the best bargain in town. 
• There's no "gonna" in your presenta-

tions. Instead there are clearly defined, 
well-designed plans that logically show 
how the cause will bring about the desired 

effect. Using established promotions is 
one way to bring a proven plan to a new 
facility. 
• Your rates are fair. Your competitors 

may charge less; they must know what 
they're worth. You know what your com-
mercials, plus service, are worth. Charge 
enough to stay in business. 
• The staff you selected is the finest. 

Positive client relationships is normal, not 
an exception. Instant service and atten-
tion is the watchword of your representa-
tives. And your staff stays with you be-
cause of your management and 
relationship skills. 

In future columns, I'll talk about the 
role of promotions in your business, and 
what to expect from them, how to start a 
community television sales department, 
where to find the best sales people, and 
how to pre-sell your station. If you have 
questions, or topics that you'd like me to 
cover, please call me at (817) 540-2754. 

About the Author 
After 22 years of hands-on experi-

ence operating broadcast properties, 
Joe Tilton turned his efforts to pro-
motion writing. While managing sta-
tions, Joe observed that, "the differ-
ence between my operation and 
others was the quality of promotions 
we ran. The money my promotions 
made for our clients was substantially 
better too." The ability to design 
"earning power" promotions, says 
Joe, makes the difference in those 
that win and those that just run. 

Joe's trademarked promotion, the 
"69 Cent Dollar" has run, and is 
running, in hundreds of markets in 
the U.S. and Canada. According to 
Joe, it produces more revenue, on a 

quarterly basis, than any other pro-
motion in broadcasting. 

Born in Indiana, raised in Okla-
homa, Joe is the son of a preacher. 
Raising Jody, his son, as a single 
parent is an accomplishment that 
gives Joe most satisfaction. He has 
worked in broadcasting as an an-
nouncer, promotion director, sales 
manager, chief engineer, news direc-
tor, sports director, reporter, and air 
personality, and general manager. 

Commercial writing and production 
is one of Joe's specialties. In 1969, 
Pae devised a promotion called "1 
Love," and the very first "1 Love" 
stickers were printed, starting a 
phrase recognized world-wide. liosj 

Marconi's Daughter 
Presents Radio Awards 

Gioia Marconi Braga, daughter of Gug-
lielmo Marconi, was an honored guest at 
the first annual Marconi Radio Awards 
gala September 16 at the NAB's Radio '89 
Convention in New Orleans. 

Braga presented the Marconi "Legend-
ary Station Award" to Chicago's WLS-AM, 
saying that she was "very pleased to have 
my father's name remembered." 

Braga has worked as a producer in ra-
dio and television and is presently a di-
rector of the Center for Italian Studies at 
Columbia University, the America-Italy 
Society, and the American Council for 
Drug Education. 

Minorities Gain in TV News, 
Lose in Radio, Says Survey 

The number of minorities in newsrooms 
increased last year in television but con-
tinued to decline in radio, according to a 
survey by University of Missouri journal-
ism professor Vernon Stone. 
The minority share of the news work 

force at commercial full power TV stations 
was 16% last year compared to 13% in a 
similar survey conducted by Stone in 
1987. But minorities comprised only 8% 
of the news personnel at commercial ra-
dio stations in 1988, down from 10% in 
1987. 
The 1988 survey of 459 TV and 373 

radio stations was sponsored by the 
Radio-Television News Directors Associa-
tion. Dr. Stone reports his results in the 
August issue of the RTNDA's monthly 
magazine, Communicator. 
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TTC TOTAL SUPPORT 

You receive an important extra 
with every quality TTC Transmitter... 

Quality people stand behind every TTC 
transmitter. Our service begins the minute you buy 
TTC—and it never ends. We still support products made 
over twenty years ago. Our marketing, engineering, man-
ufacturing, and service personnel keep you on the air. 

Advanced broadcasting technology 
acknowledged worldwide. TTC advanced LPTV 
transmitters and translators meet your most stringent 
technical specifications. All our products are made with 
strict attention to quality comrol and thorough testing. TTC 
builds LPTV transmitters, translators, and boosters from 1 
Watt to 10 Kilowatts, UHF STLs and intercity relays rec-
ognized worldwide for quality and performance. 

We're there with Total Support if you 
need us. At TTC, we take pride in our rapid response 
to customer needs. Our twenty-four hour Total Support 
Hot Line lets you call for technical or engineering support 
at any time—for quesUons and assistance, additional 
parts. or maintenance. 

Made in the USA. Get to know TTC and our full 
line of transmitters, translators, and broadcasting equip-
ment. For more information or product literature, call or 
write TTC: 
Television Technology Corporation, 
650 South Taylor Ave. • Louisville, Colorado 80027 • USA 
Telephone: (303) 665-8000 • FAX: (303) 673-9900 

The Quality is TTC 
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The News In Community Broadcasting 
Interns In The Newsroom 

—by jeanée von Essen 

According to a survey of community 
television news operations conducted last 
August, one of the biggest problems gen-
eral managers face is finding good news 
people. 

Recruiting good people for the news 
department is a problem for all broad-
casters, but perhaps more so for the 
smaller operation, which needs people 
with more skills and flexibility than a 
larger station requires. Many community 
broadcasters felt constrained to hire be-
ginners or those without much formal 
broadcasting experience. Many also said 
that their hardest job is finding people 
who are really interested in doing news. 
One possible solution to the problem is 

establishing news internships and then 
recruiting journalism students upon their 
graduation from college. 
Now is not too early to begin if you'd 

like an intern or two next summer. When 
you contact colleges and universities, 
they will want to know a number of things. 
First, do you plan to pay the intern? Sec-
ond, how easy will it be to get short-term 
housing for the intern, and what is the 
cost? Is the station willing to help in any 
way? Finally, what are the duties that the 
intern will be asked to perform? And what 
kind of paperwork or evaluations will you 
be required to fill out for the college? 

Don't rule out interns just because you 
can't afford to pay them or help them find 
housing. One thing you can promise is 
that they will get real, hands-on experi-
ence working in a small news department, 
and many journalism schools recognize 
the value in that alone. 

Interns Have Advantages 

An internship will offer a number of 
things. You will get the opportunity to try 
out the prospective graduates of that col-

lege, and see how their education and 
experience fit your needs at the station. 
And even if the person who interns for 
you does not come back to work for you 
later, he or she will be able to tell other 
students about the possibilities in com-
munity television broadcasting and con-
sequently get you other job applicants. 

College recruitment fits right in with the 
internship program. 

Obviously, you will want to contact all 
the colleges and universities in your area, 
but don't neglect the larger journalism 
schools as well. If students spend the 
money to go to one of the larger schools 
to major in broadcast journalism, 
chances are they intend to do all they can 
to get into the field. 
The University of Missouri, like many 

other colleges, posts job openings for stu-
dents to look through, and it may even 
offer recruiters a day on campus when 
students can sign up for job interviews. 

Jobs Are Hard To Get 

It's difficult to imagine—if you've been 
looking for someone for the news depart-
ment for the past six months—but a lot of 
talented journalism school graduates 
never find their first job. Broadcasting is 
generally the hardest field of journalism 
to break into, and around October the 
people who have been looking for a job at 
the networks since they graduated in June 
might be willing to consider another alter-
native. 

Kent Collins, assistant professor at the 
University of Missouri's School of Journal-
ism, says, "At the University of Missouri, 
the two strengths of the teaching process 
are that students cover community news 
and local news, and they get into agen-
cies, talk to people and organizations and 
cover issues of community interest." 

"They don't have their heads in the 

VETERAN'S DAY and THANKSGIVING FILMS 
"Farewell To Arms" and "It's A Wonderful Life" 

CLASSIC MOTION PICTURES For CABLE & TELEVISION 

260 Cable Clabsics for LIDIV 

Known by the companies we keep 

CABLE 
FILM 1989 Our 13th Anniversary Year 

Country Club Station Box 7171 

91J-.1,2-28O4 

Kansas City, MO 64113 

clouds," Collins says of the Missouri stu-
dents. "They don't think they will get their 
first job as a foreign correspondent." 
On the technical side, Collins says 

broadcasting students at the University of 
Missouri get experience videotaping sto-
ries in the field with the type of equip-
ment that is likely to be owned by any 
LPTV station. They also get experience 
writing and editing the videotape when 
they cover the community news stories. 
"They are working on the kinds of news-
casts and community affairs programs 
that an LPTV operator might broadcast," 
he says. 

"Television journalists don't care 
whether it's a traditional TV broadcast 
station, LPTV, or cable," Collins says. 
"News and public affairs are all the 
same." 

Variety Is Strength 

Community broadcasting offers an ex-
cellent opportunity to get a well-rounded 
background in television news. It's obvi-
ous that the smaller the station, the 
greater the opportunity to work in many 
different areas of news. 
Many beginning jobs at large- or 

medium-market stations are just glorified 
secretarial jobs, so it's to your advantage 
to have an outline ready of the variety of 
work that the beginning employee will be 
able to do at your station. Chances are 
that the more challenging the job is, the 
more attractive it will be. 

Be sure to mention it if there is a possi-
bility of doing any reporting or airwork at 
the station, as that's a particular draw to 
most reporter hopefuls. 
Here are a few fairly well-known col-

leges with large journalism or communi-
cations departments: Washington State, 
University of Southern California, Arizona 
State, University of Texas, University of 
Missouri. University of Kansas, North-
western, University of Michigan, Univer-
sity of Illinois, Ohio State, Georgia, Uni-
versity of Florida, University of North 
Carolina, and Syracuse University. 

There are many, many good schools, 
but those above are likely to have good 
internship and recruitment programs be-
cause of their size. Also, they are likely to 
have drawn a number of out-of-state stu-
dents, so don't rule out contacting the 
college just because it isn't in your back-
yard. 

Next month: Using placement services.  

Jeanée von Essen has a background in 
newspapers, magazines, radio, and tele-
vision. She developed her interest in local 
TV in high school when she worked on a 
daily talk show for her small town Texas 
cable system. 

Von Essen most recently was a member 
of the team that started CNN, and she has 
served as CNN vice president of interna-
tional news for the past nine years. She is 
also the author of The Source, a book on 
the broadcast media. fJ 
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UNIX/XENIX 
SOLUTIONS!  

BE YOUR BEST 
by being better informed. 
Stop by our exhibit in Las Vegas. 

Learn what a modern 

UNIX/XENIX SYSTEM 
can mean to your business. 

DECISION, INC. 
Complete Computer Systems 

For All Market Sizes. 
402 South Ragsdale • Suite 206 • JaLksonville, TX 75766 • (SOU) 251-6677 • In Texas (214) 586-0557 
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Commission Continues EEO Surveillance 
The FCC has conditionally renewed the 

licenses of the following broadcast sta-
tions and required that the stations re-
port periodically on their equal employ-
ment opportunity recruiting efforts. It also 
notified all but one of the stations that 
they are apparently liable for fines for 
failing to actively seek minority applicants 
for job openings. 

WSBY/WOHO-FM at Salisbury and 
Ocean City, MD. $15,000 forfeiture, 
May 23, 1989. 

Although the labor force of Wicomico 
County is more than 19% Black, there 
were no Blacks on the stations' full-time 
staff. Further, minority recruitment 
sources were used for only fourteen of the 
33 full-time positions that opened during 
the 31-month period preceding the end of 
the license term. Throughout the license 
term, the licensee neither regularly sought 
minority and female applicants nor en-
gaged in on-going self-assessment to 
evaluate the effectiveness of its EEO pro-
gram, as required by FCC rules. 

WROV-FM at Roanoke, VA. $5,000 for-
feiture, May 23, 1989. 

WROV reported that it had used minor-

ity and/or female recruitment sources for 
only seven of the 65 full-time positions it 
filled during the 1981-1988 license term. 
Further, it hired no Blacks for any of the 
42 available upper-four positions during 
that term. 

WL1T-AM and WYAV-FM at Conway, SC. 
$3,000 forfeiture, June 9, 1989. 

The Commission found that although 
the labor force of Horry County is nearly 
20% minority, minorities were absent or 
under-represented on the stations' full-
time staff. Moreover, while the stations 
contacted minority recruitment sources 
for sixteen of the 36 full-time vacancies, 
they did not have adequate records of the 
extent to which these contacts were pro-
ductive and therefore could not have per-
formed adequate assessments of their ef-
forts. 

WDAR and WMWG-FM at Darlington, 
SC. $12,000 forfeiture, July 6, 1989. 

The Commission found that although 
the Darlington work force is more than 
one-third minorities, minorities were 
under-represented in the licensee's full-
time staff and in the upper four job cate-

For 
every 
size 

station, 
there's 
an 
IBM 

system. 1.1)AMMIIMI,V". 

Sometimes small stations need as much help as big ones. And 
Jefferson-Pilot Data Services can provide it, with IBM hardwarre 
and software solutions, plus programs of service and support. 
Large market or small, JDS can also offer you all the quality and 
reliability you'd expect from IBM products. 

So whatever your size, bring your station's traffic and account-
ing needs to JDS. You'll get the solutions and service that you'd 
expect from an IBM Authorized Industry Remarketer. 

Ileffergon 
PINK 
Ina zervices, Inc. 
The right size system lei any we Slal ion 

Suite 500,301 South McDowell Street, Charlotte, North Carolina 28204 (704) 347-8000 

Authorized 
Industry 
Remarketer 

IBM is a registered trademark of the International Business Corporation 

gories. The stations did not contact mi-
nority recruitment sources for any of the 
ten full-time job openings during the 12-
month renewal period, and they were un-
able to produce any documentation of 
their EEO efforts, indicating that they 
could not have evaluated or analyzed 
these efforts. 

WOOJ and WOOI-FM at Lehigh Acres, 
FL. $15,000 forfeiture, July 19, 1989. 

The licensee admitted that it failed to 
recruit minorities when vacancies oc-
curred and did not undertake an on-going 
evaluation of its own EEO program. None 
of the stations' 35 full-time openings be-
tween 1986 and 1988 were filled by mi-
norities, and only two members of minor-
ity groups wefe hired for full-time 
positions during the license term. 

KVII-TV at Amarillo, TX. No forfeiture, 
August 4, 1989. 

The licensee had implemented an EEO 
program but had relied on merely meeting 
the FCC's guidelines as to appropriate 
percentages of minority employees, in-
stead of actively recruiting minorities 
whenever vacancies occurred. 

EEO Rules Handbook 
Available From NAB 

The National Association of Broad-
casters has published the second edi-
tion of A Broadcaster's EEO Handbook, a 
comprehensive guide to FCC regula-
tions and federal equal employment 
opportunity laws that govern broad-
cast employees. The book was written 
by Stan Brown and Jay Birnbaum, at-
torneys with the Washington, DC firm 
of Arent, Fox, Kintner, Plotkin & Kahn. 
The handbook covers all the re-

quirements and prohibitions of federal 
law, as well as suggestions for avoiding 
and defending against discrimination 
claims. Among the topics covered are 
EEO principles and the FCC's compli-
ance criteria; categories of illegal dis-
crimination and how to avoid them; 
drug testing; discipline and firings; af-
firmative action and reverse discrimi-
nation; and filing and record-keeping 
requirements. 
The book also explains who is pro-

tected against discrimination, how sta-
tistics are relevant in job hiring, the 
exceptions to the discrimination laws, 
sexual harassment, and what to avoid 
when discharging an employee. 

To order the EEO Handbook, call the 
NAB at 1-800-368-5644. The cost is 
$30 for members and $60 for non-
members. Kin 
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owers 
A low-cost 
alternative for 
Low Power 
Television 

• 96' self•support, delivered 
to your door for $1500 

• Designed to meet your 
unique requirements 

• Rugged, dependable 
triangular construction 

KT) TRYLON 
MANUFACTURING CO. LTD. 

P.O. BOX 186 
21 HOWARD AVE. 
ELMIRA, ONTARIO 
CANADA N3B 2Z6 

TEL. (519) 669.5421 
FAX (519) 669-8912 

Delivery included to most major 
centres in the continental U.S. 
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NAB Membership Drive 

Under Way 

The National Association of Broadcast-
ers has begun a campaign to recruit asso-
ciate members, including community tele-
vision stations, for its membership roster. 

Associate membership, which carries 
no voting privileges, is open to service 
and professional firms serving the broad-
cast industry, related industries such as 
cable and common carrier services, and 
community television applicants, permit-
tees, and licensees. Dues for LPTV mem-
bers are $350 annually. Dues for other 
associate members range from $350 to 
$2,500. 

Associate membership offers benefits 
such as reduced registration and hotel 
fees for NAB conventions and meetings, 
discounts on NAB publications, access to 
NAB's Library and Information Service 
and to the organization's legal and engi-
neering experts, and free weekly newslet-
ters covering events in the broadcast in-
dustry. 

For more information, contact the NAB 
at (202) 429-5360. 

(11. )tare The Business of Business 
' 

—by Richard P. Wiederhold 

Budgeting 
Budgeting. 

It's not an unfamiliar word to any of us. 

But it has amazed me over the years, in 
my encounters with many different busi-
nesses both large and small, how many of 
them don't really do a complete job of 
budgeting. In fact, some don't budget at 
all. 

I'm convinced that failing to budget will 
be fatal to most businesses. Sure, some 
will survive; but how many more could 
have survived by doing some simple 
short-term planning, or budgeting. 

The first rule of budgeting is that the 
budget—or the projections, as some refer 
to it—will always be wrong. The actual 
sales will never be exactly what you budg-
eted. The actual expenses will never be 
exactly what you budgeted. But don't let 
that be an excuse for avoiding an essen-
tial and very worthwhile process. 

Why is budgeting so important? It 
forces you to look at all aspects of your 
business—some of which you might miss 
if you try to "wing it" on a day-to-day 
basis. You have to think about sales: 
Where will they come from? How might 
the local, regional, national, or world 
economies affect your business? What is 
the competition doing? What new oppor-
tunities exist for new or different sales? 
What threats exist that could affect exist-
ing sales? 

You also have to think about expendi-
tures: Will you need additional or different 
facilities or equipment? Will you need 
more employees? If so, what type? Are 
they available? At what cost? And so on.... 

Budgeting is a little like strategic, or 
visionary, planning. But it takes a shorter 
view and usually deals with existing or 
short-term future phenomena. Budgeting 
is normally done for a one-year period, 
usually the company's fiscal year. To be 
truly effective, however, the budget 
should be revisited several times during 
the year. Some people refer to these revi-
sions as projections, simply to distinguish 
them from the annual budget or financial 
plan. 

To prepare to start budgeting, have 
your most current financial statements 
available. Use them to help ensure that all 
items are considered during the budget-
ing process. 

Starting Up 

I suggest that you start the budgeting 
process with sales, or revenues. For a 
community television station, those 
would be primarily advertising sales. 
Break the budget down by month, and 
don't neglect to consider the seasonal im-
plications on your business. In other 
words, don't just take an annual budget 
and divide by twelve to get the monthly 
breakdown. The sales or revenue area is 
probably the most critical because the 
rest of your budget—costs, expenses, and 
capital expenditures—will be driven by 
the revenue estimates. Carefully consider 
the forces that could affect sales. But 
don't waste time worrying about what you 
can do to make the estimates "perfect" — 
because they never will be. 

Next, budget your costs and expenses. 
What's the difference between costs and 
expenses? Although it varies depending 
on the business, costs are generally ex-
penditures that can be readily identified 
with specific sales. In manufacturing, for 
example, costs would be the materials 
and labor that went into the products that 
were sold for the month. In broadcasting, 
costs would include the production of ad 
spots, or the development of a special 
program for a specific sponsor. Expenses 
tend to be more general in nature and 
related to the conduct of the business. 
Some examples are office supplies, rent, 
telephone, and postage. 

Purchased programming can be a sig-
nificant expenditure in a television broad-
cast business. This is sort of a gray area in 
terms of whether to account for program-
ming as a cost or an expense. There is no 
hard and fast accounting rule to follow 
here. My suggestion is that you account 
for it in whichever category makes most 
sense to you. If you want advice, mine 
would be to call programming a cost of 
sale if it is a major expenditure, say more 
than 25% of total expenditures for the 
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period. If it's less than significant, call it 
an expense. 
Now the operating statement, or P & L, 

is almost complete. Sales less costs and 
expenses equal pre-tax income or loss. If 
you have a profit and no tax loss carry-
forwards from previous years, you must 
budget one additional expense: taxes. In 
Wisconsin, we conservatively budget 
about 40% of pre-tax income for the com-
bination of federal and state taxes. Call 
your accountant or tax advisor for an esti-
mate of what is reasonable for your state. 
Keep track of the assumptions that you 

used to develop the budget. This will 
make it much easier to remember the 
thought processes that you used to create 
the budget and will help you explain, to 
yourself and others, actual variances from 
budget. A delineation of your assump-
tions should be an integral part of your 
budget "package." 

The Balance Sheet 

Now that the operating budget is fin-
ished, it's on to the balance sheet. Ac-
counts receivable have to be estimated. I 
suggest using the "days sales outstand-
ing" (DSO) method. For example, if you 
estimate that you can collect an average 
customer invoice in 45 days, then the ac-
counts receivable budget at the end of the 
month will be equal to sales for that 

month plus one-half of the sales of the 
previous month. 

If you have inventory, or product-
related expenditures that were not "ex-
pensed" on the operating statement, it 
must be estimated for the balance sheet 
budget. 

Capital expenditures must be budgeted 
and added to previously purchased fixed 
assets that appear on the balance sheet. 
Incidentally, any changes to fixed assets 
will also affect the depreciation expense 
item that should appear on the operating 
statement. 

Accounts payable are usually a signifi-
cant liability item for a business at any 
point in time. I suggest that you budget 
accounts payable based on your station's 
historical payment practices adjusted for 
any changes in the volume of purchases. 

Other items should be budgeted as ap-
propriate. As I mentioned earlier, use your 
most recent financial statement as a 
guide. 

Planning For Cash 

For many businesses, especially smaller 
ones, the most important result from the 
budgeting process is the cash position or 
cash required figure. It tells you whether, 
based on your assumptions, you will have 
enough cash to operate your business; 

and, if not, it gives you some time to plan 
alternative strategies. In the budgeting 
process, the cash, or cash required, line is 
usually the balancing item on the balance 
sheet. Don't forget to adjust the retained 
earnings item on the balance sheet for net 
profits or losses from the operating state-
ment. 

If you need a more detailed under-
standing of what your cash position is, I 
suggest that you prepare a cash flow or 
"sources and uses of funds" statement as 
part of your financial statement package 
and budget. There are several formats 
that are commonly used. Your accountant 
should be able to provide you with the 
options. 

Incidentally, I also suggest that you give 
serious consideration to personal family 
budgeting. Most of us spend far too little 
time planning and budgeting for family 
matters. Many of the same principles and 
mechanics apply. After all, the financial 
affairs of many families are nearly as com-
plicated, if not more so, than those of 
many businesses. 

If you're accustomed to budgeting, you 
understand the benefits. If not, try it. I 
think you'll end up wondering how any-
one can manage a business without it. 

Richard P Wiederhold is vice president-
finance and treasurer of Kompas/Biel & 
Associates, Inc. 

Eagle-Lion Video presents... 

9t-oLLywoOD CLASSICS 
An impressive library of the world's favorite classic motion pictures, at suprising prices. 

They become your property, so there are no limits on the number of airings. 

This collection of over 600 
films, includes many academy 

award winners and features 
such stars as Cary Grant, 

Jimmy Stewart, Frank Sinatra, 
Humphrey Bogart, Charlton 

Heston, Kirk Douglas, 

Ronald Reagan, Audrey 
Hepburn, Walter Matthau, 
Elizabeth Taylor, and hundreds 
more. 

All Films are available in 

VHS, 3/4", or 1". 

For a complete catalog, call (619) 277-1211 or write: 

L agle-Lion Video Productions, 7710 Balboa Flue., San Diego, CH 92111 
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"on the air" 
not in the air... 
repairing. 

We guarantee it. 
BASC antennas are 
built to last because 
we overbuild. Not one 
BASC antenna has ever 
failed under operating 
conditions. And, we 
have our systems 
operating in some of 
the most severe 
environments in 
the U.S. 

So, for low power 
VHF or UHF antennas 
go with BASC. 
Call 800-252-BASC 
or 603-654-2838 

BASC 
P.O. Box 179 
Wilton, NH 03086 

EXHIBITORS 
Second Annual LPTV Conference & Exposition 

Acrodyne Industries, Inc. 
Joe Wozniak, Director of Marketing 
516 Township Line Road 
Blue Bell, PA 19422 
12151 542-7000 
Products: Solid state LPTV 

transmitters, 10-watt through 
1000-watt. 

American Medical Association 
James H. Sammons, Executive Vice 

President 
535 North Dearborn Street 
Chicago, IL 60610 
(312) 645-5000 

Andrew Corporation 
Bobbi Rick, Exhibit Coordinator 
10500 West 153rd Street 
Orland Park, IL 60462 
13121 349-3300 
Products: LPTV broadcast antennas 

and systems, STL/TSL systems, 
Heliax coaxial cables and 
waveguides, earth station antenna 
systems. 

Bogner Broadcast Equipment 
Company 

Carol Hamilton 
603 Cantiague Rock Road 
Westbury, NY 11590 
15161 997-7800 
Products: Broadcast transmitting 

antennas. 

Broadcasting Systems, Inc. 
Kenneth Casey, President 
21617 North 9th Avenue 
Suite 105-106 
Phoenix, AZ 85027 
(602) 582-6550 
Products: Bext and Nexus 

transmitters and other products 
from their regular line. 

Cascom, Inc. 
Gina Baratta, Public Relations 
707 18th Avenue South 
Nashville, TN 37203 
(615) 329-4112 
Products: Graphics for programming. 

Cavalier Computer Services, Inc. 
Charles W. lack, President 
5354 North High Street 
Columbus, OH 43214 
(614) 888-8388 
Products: Computer software to 

manage the traffic, billing, and 
accounting functions for TV 
broadcasters. 

CBSI 
Steve Kenagy, Vice President 
PO. '13ox 67 
Reesport, OR 97467 
15031 271-3681 
Products: Business computer 

systems—traffic, billing, 
interactive accounting, and payroll 
systems. 

Channelmatic, Inc. 
Lizabeth Jagger Muir, Director of 

Corporate Communications 
821 Tavern Road 
Alpine, CA 92001 
16191 445-2691 
Products: Commercial insertion 

equipment, distribution amplifiers 
and switchers, traffic and billing 
software, local program playback 
systems, A/V accessories. 

Comprompter 
Ralph King, Director of Marketing 
PO. Box 128 
LaCrosse, WI 54602-0128 
16081 785-7766 
Products: Software and hardware for 

newsrooms and video prompting 
equipment. 

Dataworld 
John L. Neff, President 
PO. Box 30730 
4827 Rugby Avenue 
Bethesda, MD 20814 
13011 652-8822 
Products: FCC on-line database for 

radio and TV, research services, 
engineering studies including 
plotting and mapping services. 

Decision, Inc. 
lames D. Godfrey, Convention 

Manager 
402 South Ragsdale 
Jacksonville, TX 75766 
12141 586-0557 
Products: Information systems 

hardware and software for 
broadcast applications. 

Discount Video Warehouse 
Tom Gannon 
1061 Feehanville 
Mount Prospect, IL 60056 
13121 299-5258 
Products: Video and audio 

production equipment. 

Diversified Marketing 
Aaron Davis, President 
3918 West Clearwater 
Kennewick, WA 99336 
15091 735-6812 
Products: Point-to-point microwave 

systems. 

Eagle Lion Video 
Robert Wright, Owner 
7710 Balboa Avenue 
San Diego, CA 92111 
16191 277-1211 
Products: Feature motion pictures. 

EMCEE Broadcast Products 
Frank Trainor, Director of Marketing 
PO. Box 68 
White Haven, PA 18661 
(717) 443-9575 
Products: New solid state UHF 

100-watt transmitter and a new 
solid state VHF transmitter. 
Information on studio, tower, and 
RF system design will also be 
available. 

continued on page 36 
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Conference Agenda continued from page 8 
Monday, November 6, 1989 

7:30 a.m.-5:00 p.m. REGISTRATION 
7:30 a.m.-9:00 p.m. PRESS ROOM OPEN 

8:00-9:30 a.m. CONGRESSIONAL BREAKFAST 
One Senator and one Representative (names to be announced) 
will discuss issues in Washington regarding LPTV with the help of 
a moderator. 

9:45-10:45 a.m. THE CABLE CONNECTION 
Industry experts will discuss how to work with your local cable 
company for system carriage. Panelists will discuss their efforts 
to negotiate cable carriage and offer suggestions and alterna-
tives. 

11:00 a.m.-I2:00 noon COMMUNITY TV AD SALES 
Jason Jennings of Ad Ventures International, the nation's leading 
trainer of radio ad sales people, will give insights into new ways 
of selling local TV ads. 

12:00-3:30 p.m. EXHIBITS OPEN—WALKAROUND LUNCH 

3:30-4:30 p.m. UNDERSTANDING TV RATINGS 
Representatives from the major ratings companies explain how 
TV ratings are calculated while entrepreneurs discuss alternatives 
to the present system. 

4:45-6:15 p.m. LPTV TUTORIAL 
Keith Larson, chief of the FCC's LPTV Branch, presents a 90-
minute tutorial, literally a "how-to" of the LPTV industry from 
start-up to sign-on. 

lbesday, November 6, 1989 

7:30 a.m.-5:00 p.m. REGISTRATION 
7:30 a.m.-9:00 p.m. PRESS ROOM OPEN 

8:00-9:00 a.m. STATION MANAGERS BREAKFAST 
An opportunity for open dialogue with experienced LPTV opera-
tors. Discussions can include programming, marketing, sales, 
cable...anything goes! 

9:15-10:45 a.m. BROADCAST FINANCIAL MANAGEMENT 
Representatives from Broadcast Financial Management and the 
Broadcast Credit Association will present a broadcaster's course 
on credit, insurance, cash flow, and budgeting. 

11:00 a.m.-I2:00 noon LPTV STATION CONSTRUCTION 
A builder's guide to the specification, purchase and installation 
of a community broadcast station. 

12:00-3:30 p.m. EXHIBIT HALL OPEN—WALKAROUND LUNCH 

3:30-4:30 p.m. THE LPTV LEGAL CLINIC 
Expert communications attorneys are gathered...and the clock is 
off. This session is your chance to ask questions and learn about 
new rules affecting LPTV. 

4:45-6:15 p.m. THE COMMUNITY NEWSCAST 
This session, featuring panelists from the Radio-Television News 
Directors Association, will cover writing, planning and presenting 
a community television newscast. 

Wednesday, November 8, 1989 

7:30-9:30 a.m. REGISTRATION 
7:30 a.m.-I:00 p.m. PRESS ROOM OPEN 

8:00-9:30 a.m. PROGRAMMING BREAKFAST 
A special gathering of program suppliers, moderated by a repre-
sentative of the National Association of Television Programming 
Executives. This panel will discuss programming for LPTV sta-
tions. 

9:45-10:45 a.m. MEET THE FCC 
Last year's popular session returns. This is your chance for a one-
on-one of questions and answers with Keith Larson, head of the 
LPTV Branch at the FCC. 

10:45-11:30 a.m. CLOSING ADDRESS 

HO MAN IS AN ISLAND... 
...ENTIRE OF ITSELF EVERY MAN/SA PIECE OF THE CONTINENT, A PART OF THE MAIN!' 

Don't leave your viewers stranded for quality programming! Plug into an oasis of 
superior educational and entertaining programming from Modern TV. 

The Modern TV library houses hundreds of informative programs covering 
business, health, travel, the arts, consumerism and religion to name a few. 

The world's largest distributor of free-loan videos, Modern N can help make 
your LPTV programming a breeze! 

See what you're missing. Send for the new Modern TV Catalog, - 
or call 1-800-237-8913. 

7 5000 Park Street North 
= St. Petersburg, Florida 33709 

Modern TV 

— John Donne (1572-1631) 
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Ted Turner To Keynote 
NACB Conference, 
U• NET Launched 

Teo Turner 

Ted Turner of 
'Rimer Broadcasting 
Systems, Inc., will 
deliver the keynote 
address at the Sec-
ond Annual Confer-
ence of the National Association of Col-
lege Broadcasters at Brown University on 
November 17. The conference theme is 
"The Spirit of Innovation," a focus on 
mass media innovations in the 1980's and 
programming trends for the 90's. 
NACB, which represents the nation's 

1,400 college radio and television sta-
tions, also announced the September 25 
launch of U•NET, or University Network. 
U•NET is a satellite network linking cam-
puses across the nation and carrying both 
radio and television programming. 
According to director Dara Goodman, 

most of the MET programming will be 
produced by students; "U•NET is where 
you'll see and hear the work of many of 
tomorrow's leading producers," she com-
mented. The full range of genres — 
comedy, drama, documentaries, news, 
and music—will be represented. 

Uplinking will start with one hour per 
day—from 1-2 p.m. EST weekdays on 
Galaxy 2—and expand gradually, said 
Goodman. The signal is free to NACB 
member stations. Contact the NACB for 
transponder information. Kn /T 

BON mor 

There's a difference between a philos-
ophy and a bumper sticker. 

Charles M. Schulz 

Commercial LPTV 
LPTV Translators 
Alaska LPTV Network 
Other not-for-profit 
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LPTV Broadcast Licenses 
as a Function of Time 
Prepared by Kompas/Biel & 
Associates, Inc. 9/8/89 
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Industry Growth from front page 
readers, we recently surveyed the nation's 
LPTV broadcasters. After the survey, we 
placed each station into one of four oper-
ating categories, as the chart below illus-
trates: 

LPTV Stations By Operating Format 
June 30, 1989 

Number of 
Licenses 

182 27% 
130 20% 
211 32% 
139 21%  

662 100%  

, CROOIIE 
FOR 
HRISTMAS! 
W e have the answer for what to show 

for the Christmas holidays — the 
1935 British film classic SCROOGE, starring Sir 
Seymour Hicks. We have just acquired the finest 
quality, complete 78 minute version of this film. 
The quality of our video master transferred from 
a pristine 35mm nitrate print can't be beat! 

Order this rare Christmas gem now and delight your 
viewers with a truly sparkling image of Christmas past 
in glorious black and white. 

To order or get more details on this or over 150 
other classic films call or write: 

34 Gansevoort Street, New York, NY 10014 
(212) 463-0305 
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"Commercial LPTV" stations are any 
stations operating for profit, including 
those with subscription television for-
mats. 

"nanslator" stations are LPTV stations 
that simply rebroadcast the signal of 
either a full power or another LPTV sta-
tion. They are listed at the FCC as LPTV 
stations and have authority to originate 
signals—in contrast to traditional trans-
lator stations which may not originate 
and which are not included in our figures. 

The Alaska Network, formally known as 
the Rural Alaska Television Network, is a 
system of more than 500 state-owned 
broadcast television stations, 211 of 
which are LPTV stations. The LPTV sta-
tions were originally part of the Learn/ 
Alaska Project, a network of originating 
stations that served the state's school 
children with educational programming. 
Virtually all of the network's LPTV stations 
are at this point operated as translators, 
relaying satellite signals and doing no lo-
cal origination. There are seven LPTV sta-
tions in Alaska which are not owned by 
the state. These have been counted in 
their appropriate categories in the chart. 

The "Other Not-For-Profit" category in-
cludes most religious stations, other pub-
lic sector and non-profit stations, and 
stations owned and operated by llinity 
Broadcasting Network. 

We were unable to contact about 15% 
of the stations, so we allocated these to 
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the commercial, translator, and not-for-
profit categories on a pro-rata basis. We 
did not allocate any, of course, to the 
Alaska Network because these stations 
have all been identified. 

Calculating the Growth Rate 

Last year, we announced an LPTV in-
dustry growth rate in the 30%-40% range, 
but we later discovered that some of the 
very early data had excluded the Alaska 
Network. When we adjusted our data to 
include those stations, the growth rate 
dropped to between 20% and 30%. 

Actually, it may make more sense to 
continue to exclude the Alaska Network 
from all of our calculations. At this point, 
it is basically dormant, and it certainly 
has not contributed to the growth of the 
LPTV industry. If we exclude the Alaska 
numbers from all the data, the growth rate 
is close to 50%-48.8%, to be precise, 
starting with lune 1985. In other words, 
what we think of as "the LPTV industry" 
really is growing much more rapidly than 
even the graph indicates, and more in line 
with the feeling that we get from the pulse 
of daily activity. 

If the industry continues to grow at its 
current rate, there will be more than 1,000 
LPTV stations licensed and operating in 
the United States within the next two or 
three years. 

Projected Growth of LPTV Licenses 

ASSUMED ANNUAL 
LPTV GROWTH RATE 

Licenses at 
December 31: 20% 

1988 Actual 600 
1989 Estimate 720 
1990 Estimate 864 
1991 Estimate 1.037 

30% 

600 
780 

1.014 
1,318 

In fact, if we exclude the Alaska Net-
work stations, and assume that the re-
maining group continues to grow at 50%, 
we get an even bigger number. 
The FCC hopes to open LPTV applica-

tion windows two or three times every 
year, adding even more construction per-
mits to the nearly 1,700 permits already 
outstanding. If only 400-500 of those sta-
tions sign on the air, about one of every 
four, the industry will maintain its current 
growth trend through I 991.  

S. E. Bradt is chairman of Kompas/Biel & 
Associates, Inc. KJB 

The LPTV Report will publish up-
dated industry growth figures from 
time to time, as well as comment on 
trends and changes affecting industry 
growth. We welcome your questions 
and comments. 

Ready. 
Get Uni-Set. 
Go. 

You've got a set-design problem. 
We've got a quick and easy 
answer: The Uni-Set® Modular 
Studio Staging System. 

Design your set using the Uni-
Set@ Planning Model, working 
out your camera angles as you go. 
Then your studio floor people 
can easily assemble the full-sized 
modules into a workable setting 
in record time. The Uni-Set® 
Graphic Design System 
completes the transformation. In 
only a few hours you've gone 
from an idea to a finished, 
camera-ready setting. 

Call Uni-Set8 Corporation today, 
and let us show vou how this low-
cost, reusable staging system can 
solve your studio setting 
problems. 

II mizmum® 
mien um • mws::: II 
CORPORATION 
449 Avenue A 
Rochester, New York 14621 
(716) 544-3820 
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TV 58/Buffalo 
continued from front page 

been sold to a religious network. Thirty-
one radio stations and two daily newspa-
pers complete the competition. 

Surely, if community television is going 
to work, it will have to work in Buffalo. 
Making it work is the job of two dedi-

cated people not long out of the Univer-
sity of Buffalo's graduate School of 
Communications—Deborah Heisler and 
Bruce Alesse—and their production team 
of nine, five of them part-time. 

"Ralph Nader wants the people to feel 
empowered by television," says Heisler, 
the station's ebullient general manager. 
"He feels that the great majority of people 
have not been able to access television 
and use it the way it has the potential to 
be used." 

Eliminate the Mediator 

To achieve that empowerment, TV-58 
does as much local programming as 
possible—the goal is 25% of the 24-hour 
broadcast day. And the guiding philoso-
phy behind the productions is to allow 
the people as free an expression as possi-
ble. 

"What we're trying to do," says Heisler, 
"is remove the mediator between the 
people on television and the rest of the 
community. Instead of having a reporter 
ask questions, we prefer to have the peo-
ple who have organized the events, who 
participate in the events, tell the audience 
what they're doing. This way we feel we're 
not structuring too much of the audi-
ence's perception. The reporting is more 
personal, more real, more accurate." 
An example of this philosophy in action 

is TV-58's periodic productions of the Ni-
agara Frontier Folk Arts Council's sea-
sonal dance festivals. Hosted by a Buffalo 
radio personality, the popular program 
features ethnic dance performances and 
interviews by and with the performers 
and the audience. Another is the sum-
mer's regatta coverage: The coach of the 
winning team interviews each of his row-
ers on camera. 

"We're not like a cable access chan-
nel," Heisler explains. "We want to be 
able to have control over the production 
so that it looks professional. We accept 
ideas from people, and they help in the 
production—they may pull the resources 
together for instance. But we edit, we put 
it together." 
She says that people generally know 

continued on page 28 
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RURAL AMERICA'S MOST IMPORTANT NETWORK 
IS ON THE AIR TO STAY! 

RFD-TV offers LPTV stations the programming your audience needs! 
• 24-hour-a-day broadcasting on Westar V, 

Channel 17. 
• Programming aimed at a rural and 

agricultural audience. 
• Weather updates every half-hour 

24-hours-a-day. 

For more information and a complete program schedule, 
call or write: 

Terri Spalding • RFD-TV, Inc. 
2615 Farnam St. • Omaha, NE 68131 • (402) 345-2322 

• Entertainment programming for the whole 
family. 

• Live audience-interaction programs. 
IM A variety of avail packages depending on 

your needs. 

RFD TV 
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how to handle themselves on camera and 
that even inexperienced interviewers can 
produce good footage. "They've been 
watching TV all of their lives, and they're a 
lot more aware of how to present them-
selves on TV than you might expect. They 
know what works and what doesn't." 

Local Fare Comes First 

On the air since last November. TV-58 
already has an ambitious schedule of lo-
cal programming. "UB Today," an inter-
view program, is targeted to the 30,000 
students and faculty on the University of 

Buffalo campus "The faculty just loves 
it," says Heisler. "They get to watch each 
other on TV and find out what everyone 
else is doing." 

"World Affairs" is a one-camera shoot 
of the lectures sponsored by the Buffalo 
Council on World Affairs. "It's very high 

W-58: An Experiment in Electronic Literacy 

Consumer activ-
ist Ralph Nader is 
the force and vision 
behind Buffalo's TV-

58. His non-profit corporation, Citizens 
Television Systems, applied for seventeen 
LPTV licenses in the early 80's. The Buf-
falo station signed on the air in 1987, and 
the company recently won a lottery for a 
station in San Diego, 

Here, Nader and CTS managing direc-
tor Sam Simon comment on some of the 
ideas that TV-58 is bringing to reality. 

LPTV Report: Mr. Nader, you want the 
American people to feel empowered by tele-
vision, and TV-58 is one experiment in that 
direction. Will you expand on this concept? 

Nader: First of all, most commercial TV 
stations are not financially structured in 
such a way that they can convey commu-
nity news on an extensive basis. Thirty or 
sixty seconds on an evening newscast 
cannot communicate what's going on. 
What we want to do is give the audience 

a certain amount of air time to program 

the way they want to. This way they can 
become more electronically literate. Right 
now the only options a TV audience has 
are either to watch the television or to 
turn it off. 
LPTV Report: How does this idea differ from 

cable access? 
Simon: This is programmed. Cable ac-

cess is unprogrammed. Cable access is 
like vanity publishing. This is organized. 

Also, cable reaches only part of the 
population. LPTV is the perfect comple-
ment to cable because it's over the air. 
Some cable systems, for example, carry 
government meetings, the same way we 
do in Buffalo. But if they're aired only on 
cable, the rest of the community is denied 
access. You shouldn't have to be able to 
afford cable in order to have access to 
this kind of information. 
The other aspect of what we're doing 

is developing an outlet for new 
advertisers—the Mom and Pop store, the 
health food store—the businesses that 
have never before been able to advertise 
on television. We're educating them to the 
possibilities they have in LPTV. 

LPTV Report: Can the concept behind TV-
58, which is a non-profit station, work in a 
commercial venture? 

Nader: You mean, can it work without 
being subsidized? 
LPTV Report: Yes, 
Nader: The principal hurdle is getting 

on cable. That wasn't a hurdle in the past, 
but now it is a hurdle. 

It isn't demand. There is a big demand 
for this kind of programming in Buffalo, 
for example. People like to see their 
neighborhood activities on l'y.  a 
natural interest in seeing one's child in a 
school play or one's political representa-
tives in action. 
And there's good talent. There are 

many creative people in Buffalo that have 
never had an outlet before. And there is 
talent all over the United States that has 
no outlet on commercial TV 
I think that's what LPTV is going to 

demonstrate. The supply is there and the 
demand is there. We'll see a new dimen-
sion of grass roots TV that has been in-
creasingly avoided by commercial tele-
vision stations. 
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intellectual discussion, which you don't 
always get on TV," she notes. 

Series in the works include a daily chil-
dren's music video show hosted by area 
high school students, and TV-58's own 
country-western music video program, 
hosted live. 

There are also special productions— 
like last Halloween's children's story hour 
aired in the dead of night from a Buffalo 
cemetery, or poetry readings and writing 
workshops taped at the Allentown Liter-
ary Center. 

Buffalo citizens see their city and 
county governments in action with TV-
58's bi-weekly airings of the Buffalo Com-
mon Council and Erie County Legislature 
meetings. The meetings are videotaped 
and then aired at night when citizens are 
home from work. 

They are unedited—for a reason. Says 
Heisler, "Government representatives 
work really hard for their community. And 
the people don't always realize just how 
much work goes into the decision to put 
in a new street, for example. Our pro-
grams are making the people more aware 
of how government operates. 

"Ralph's whole idea is that people 
should be more involved in their govern-
ment. The more information they have, 
the better decisions they can make and 
the better citizens they can be." 

Buffalo's Mayor James Griffin precedes 
the Common Council telecasts with his 
half-hour show, "Fireside Chat With The 
Mayor," in which he keeps the citizens up 
to date on the executive end of city gov-
ernment. A similar program featuring the 
county executive is in the works. 

On a lighter note is "USA Real Estate," 
a video tour of homes for sale, hosted by 
Sam Elkin, an actor and University of Buf-
falo theater professor. "Ken's Kitchen," a 
cooking show currently in production, is 
hosted by a Buffalo banking consultant 
and taped in a church kitchen. TV-58 
started with three pilot programs and 
plans to produce a series of 26 half-
hours, with a local supermarket footing 
the expenses. 

Programs Must be Self-Supporting 

"We look for sponsors that can commit 
to a 13-week or 26-week schedule be-
cause these shows take a lot of prepara-
tion," says Bruce Alesse, who is the sta-
tion's sales manager. In fact, whenever 
possible, sponsors are lined up ahead of 
time. Says Alesse, "We want our pro-
ducers to sell, to understand the impor-
tance of selling their programming, of 
planning the sponsors. The programs 
have to pay for themselves." 

One successful producer is Polla Milli-
gan, a Buffalo folk guitarist who hosts a 
program called "Rhythm Buffalo." The 

entertainment and talk show features art-
ists from Buffalo's large and active music 
community. Milligan convinced the owner 
of Mighty Taco, a Buffalo taco chain, to 
sponsor the series before she even ap-
proached the station. 
Another example is "Outdoor Scene," a 

Great Lakes fishing show whose local 
host, Joe Ognibene, funds the production 
through national sponsors and gives TV-
58 two minutes of every half hour for local 
airing. 

But the local programming is only part 
of TV-58's fare. It is supplemented by mu-
sic videos, soaps, avant garde cartoons, 

and a health and exercise show from Na-
tional College Television; business news 
from Biznet; Big Joe's Polka Show (a favor-
ite with Buffalo's Polish community) and 
other fare from RFD-TV; music videos 
from Aristo Video Promotions; movies; 
and some syndicated programming. A 
large portion of the day is devoted to 
international fare from New York City-
based International Television Network— 
programs like "France Today," "South Af-
rica Now," and "Moscow Meridian," 
which, says Heisler, present a picture of 
European life and thinking not often seen 
in North America. continued 
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The Smart Choice! 

Bogner Antennas 

for LPTV 

Highly efficient, low cost 
high gain, slot array design 
based on the same concept as 

our famous high-power UHF 
antennas. We offer omnidirectional 
and a large selection of standard 

horizontal radiation patterns, 
PLUS, our cost-effective multi-
channel and side-mount options. 

For more information call or write: 

BOGNER BROADCAST EQUIPMENT CO. 

603 Cantiague Rock Road 

Westbury, New York 11590 

BOGNER 

Tel. (516) 997-7800 Fax. (516) 997-7721 
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Alesse recently told a Buffalo journalist, 
"What we're doing is not typical. Most of 
the programming in the U.S. is domestic, 
and most of our programming goes from 
here to Europe. It's rare that it goes the 
other way around. Seeing international 
programming is like experiencing the 
global village. Ralph likes that idea." 
On Nader's instructions, TV-58 will not 

air television evangelists, home shopping, 
commercials for 900 telephone numbers, 
and violence. 

A New Kind of Advertiser 

Advertisers are responding to the ec-
lectic mix. An average of three new clients 
sign up every week. The sales strategy, 
according to Alesse, is to sell advertisers 
on specific programs, many times be-
cause of a personal interest they may 

have. The owner of the Mighty Taco chain, 
for example, sponsors "Rhythm Buffalo," 
not just because it's a popular show but 
also because he himself is a singer and a 
record producer looking for new talent. 
The owner of a Japanese boutique— 
whose shop is the city's clearinghouse for 
Japanese news and culture—buys all the 
spots in ITN's Japanese programming. 

Alesse sees the relationship between 
the station, the programming, and the ad-
vertiser as a process. "First of all, the ad-
vertisers are new; you don't see our ad-
vertisers on the other TV stations. And the 
commercials themselves can be enter-
taining...because they are different. 

"The audience is designed, in a sense, by 
the advertising. A jogger might see a spot 
on jogging shoes and watch it because he 
identifies with it. From there he'll tend to 
watch the programming." 

The sales strategy is direct, bypassing, 
for the time being, the agencies. The idea 
is to get as many clients as possible— 
large or small. The :30 rate is an introduc-
tory $10, soon to increase to $25. Produc-
tion is free for a minimum 35-spot buy. 
And the client gets to keep the tape and 
even air it over another station. "It's im-
portant to give people a lot of room to 
breathe," says Heisler. 
She and Alesse do most of the selling, 

although the whole station is encouraged 
to get into the act. They handle questions 
about ratings by deflecting the discussion 
to programming. "It's programming we're 
selling, not numbers," she contends. And 
the advertisers seem comfortable, both 
because they are unused to dealing with 
audience numbers and because the sta-
tion's rates are good. 

This too is part of the empowerment 
that Nader seeks: Small advertisers can 
buy TV advertising and not have to rely 
only on the newspapers; specialized ad-
vertisers can target their narrow markets 
economically and effectively. 

"You're Just a Light Bulb!" 

Until May, when TV-58 increased its 
power from 100 to 1,000 watts, the sta-
tion had trouble reaching the entire com-
munity. Says Heisler, "I think it's impor-
tant that people know that you can't sell 
100 watts of UHF. You just can't do it. 
People were saying, 'You're just a light 
bulb!' I mean, what do you say to that?! 

"But the minute you get up to 1,000 
watts, all of sudden you have a lot more 
power than they have in their houses. 
Now they can understand that you're a TV 
station." 

• Television Technology XL1000UU 
transmitter 
• Scala antenna 
• Superior receive dish 
• Kenwood video receiver 
• Television Technology UHF STL 

The following products are 
configured into an A/B roll editing 
system and a 3-camera remote unit: 

• 3 Panasonic WV-5000 single chip 
cameras 
• 3 Panasonic WV-5070 studio 
camera kits 
• 2 Panasonic 140-100 
• 2 Panasonic ENG kits 
• Sony DXC3000K/1 color camera 
• 4 Bogen 3064 heavy duty tripods 
with fluid head and deluxe video 
• 4 Comprehensive CHS-52 

Equipment List: 
W58AV, Buffalo, NY 

• 2 Sony VO-5800 
• Sony VO-5850 
• JVC KM 1200U special effects 
generator 
• JVC Abner R editing controller 
• Panasonic Tr930A monitor 
• 4 NEC PM971A 
• 2 NEC 97A rackmount kits 
• Panasonic WV-5203B 
• Tektronix 1710B 
e Tektronix 1700F05 
• Tektronix 1700F05 rackmount 
• For A 740 parallel effects dual TBC 
• For A 200 TBC 
• 2 Sony VP-7000 
• Sony VO-7600 
• Matco MA 204 
e Matco PC enhancement software 
• 4 Matco MA-107 VTR interfaces 
• Panasonic NV-8420 portable VHS 
VCR 

• 2 Sony VO-6800 
• 2 K & H Portabrace VO-6800 
cases 
• Sony PVM 8020 color monitor 
• 6 Anton Bauer NP-1A 
rechargeable batteries 
• Sony BC-1 WA 
• Tascam M2OB audio mixer 
• Panasonic AG-6300 VHS VCR 
• 2 Sony ECM 558 
• Sennheiser ME-BO shotgun mic 
• Sennheiser MZW-415 windscreen 
• Lowel VP-988 
• Lowel All Pro Kit (P1-P3) 
• 5 GCA lamps 
• Teac ZD 700 compact disk 
• Winsted video rack 
• 5 Winsted 85086 
• Anvil EIA 27 SP portable rack 
mount/casters 
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Advertisers also balk when they are 
told that TV-58 is not carried on cable 
But Heisler and Alesse sell around objec-
tions by reminding advertisers that a sub-
stantial number of Buffalo households 
still receive only broadcast signals (cable 
penetration is 47% in the city), and that 
most households have more than one TV 
set, only one of which has a cable feed 
Even without carriage, TV-58 reaches 
120,000 households, not an insignificant 
number, they argue. 

Buffalo is cabled by TC1 with about 
70,000 subscribers; the suburbs are 
served by Adelphia. So far, neither system 
has agreed to carry the station, although 
Heisler and Alesse think they'll be able to 
work out an agreement for at least partial 
carriage on TCI. They are careful to keep 
relations "firm but friendly," explains 
Alesse. "We're both part of the commu-
nity," says Heisler. "These people live 
here too." 

Popular Support 

To bolster their cause, they have vigor-
ously lobbied the Buffalo Common Coun-
cil. TCI's franchise renewal hearings are 
scheduled for February, and Heisler and 
Alesse have submitted a resolution man-
dating carriage for TV-58 if the franchise 
is renewed; they believe they have the 
Council's unanimous support. 

"At some time, we'll probably do a peti-
tion drive, because we have a lot of loyal 
viewers," says Alesse. 

Heisler concurs: "The city of Buffalo is 
very community-minded, and it's the peo-
ple who are going to have to demand 
carriage." 
The station's budget is small—$5,000 

to $8,000 a month. "Ralph is the guy who 
believes that the less money you give 
them, the more ingenuity they have," 
Heisler laughs. So she relies fairly heavily 
on student interns from the University of 
Buffalo and from Medaille College, on 
whose campus the studios are. She also 
subcontracts a lot of the commercial pro-
duction. But the two managers' workdays 
are still sixteen hours long, or even more. 
Why do they do it? 
Heisler ponders: "I guess a lot of it is 

that we really enjoy working for Ralph 
because we really believe his concept has 
a...this is an idealistic thing...but it has a 
loyalty about it to what's left of our gov-
ernment...the meaning of democracy...the 
rights of the individual, personal freedom, 
liberty, protecting all those things. 

"We're giving people an outlet which 
they can use to communicate with each 
other. We're offering a new perception of 
the world." 

BON mor 
Neither diplomacy nor seduction 
could exist without significant asides. 

Conference To Feature Ideas For Entertainment Promoters 
Promotional executives from broad-

cast, cable, music, and other entertain-
ment industries can learn new marketing 
strategies at a national conference sched-
uled for November 12-14 at the Registry 
Hotel in Los Angeles. 
The conference—"Entertainment Mar-

keting: Building Profitable Promotions for 
the 1990's"—is sponsored by EPM Com-
munications, Inc., New York-based pub-
lisher of epm REPORT: The Newsletter of En-
tertainment Promotion and Marketing. 

"Of special interest will be the sessions 
on the explosive popularity of interactive 
900 telephone lines, the use of comedy as 
a promotional vehicle, the increasing use 

of consumer-oriented promotion tech-
niques in business-to-business market-
ing, and the growing internationalization 
of promotional strategies," said Ira 
Mayer, president of EPM Communica-
tions. 

Speakers and panelists will include 
George Schweitzer, senior vice president, 
CBS/Broadcast Group, who is responsible 
for the CBS-TV/K-Mart cross promotion; 
Richard Belzer, comedian and author; and 
Bob Dowling from The Hollywood Reporter. 

Conference fees are $545 before Octo-
ber 23 and $595 thereafter. For registra-
tion information, call (718) 469-9330. II/11 

WE ARE BUYING 
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re> IP11/ and the LAW 

L4\ 1-)\ Peter Tannenwald 

Tax Certificates: Sell Now, Pay Later 
The Internal Revenue Code provides 

benefits in the form of deferral of capital 
gains tax to individuals and corporations 
on sales of broadcast or cable TV proper-
ties that advance FCC policies. Tax defer-
ral is available to anyone who sells prop-
erties to minority-controlled entities and 
to those who provide start-up financing 
to minority entrepreneurs. The split-up of 
a radio-LPTV combination in a single 
community may also qualify. Those who 
do qualify may defer the payment of capi-
tal gains tax on the profits from the sale 
of their investment. 

Tax deferral is available only if a certifi-
cate is obtained from the FCC stating that 
the sale furthers FCC policies. "Tax certifi-
cates," as they are commonly known, are 
not hard to obtain for qualifying transac-
tions. You must apply for them at the time 
of the sale for which you are seeking tax 
deferral, although the FCC will sometimes 
issue declaratory rulings at the time of 
purchase if there is a doubt as to whether 
a certificate will issue at sale time. 

If you hold a tax certificate, you may 
defer the payment of capital gains tax by 
reinvesting the proceeds of the sale in 
broadcasting within one year. Such rein-
vestment may include buying a broadcast 
station or building a new one. Investment 
in publicly traded securities is permitted, 
but only if the issuer's primary business is 
broadcasting and the issuer holds li-
censes in its own name rather than 

through a subsidiary. Your tax basis in the 
original investment carries forward as the 
basis of the new investment; and when 
the new investment is sold, you pay tax on 
the entire gain from both investments. 

If you do not want to make a new in-
vestment, you may elect to reduce the 
basis of certain depreciable property you 
already own, thereby avoiding tax on the 
sale for which the certificate is issued but 
increasing the taxable gain when you sell 
the depreciable property later on. 

What Qualifies? 

Only sales or start-up financing for ra-
cial and Hispanic minority groups qualify 
for tax certificates. Women are not con-
sidered a minority group for this purpose. 

For an entity such as a general or lim-
ited partnership or corporation to qualify 
as minority controlled, 51% or more of the 
voting control must be held by minority 
group members, and minorities must also 
hold more than 20% of the equity. A com-
pany which has nominal minority voting 
control but only token financial invest-
ment by minorities does not qualify. There 
have been some limited exceptions to the 
51% voting control requirement, but only 
in unusual circumstances where signifi-
cant minority participation was evident. 
The prospect of being able to defer tax 

on capital gains has attracted many in-
vestors and has enabled minority entre-

Outstanding Feature Films From 

REPUBLIC PICTURES 
for LPTV Stations 

Contact: DIANA FOSTER 
at The Riviera Hotel 
November 5'-8' 

or Contact Our Dallas Office (817) 267-0777 
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preneurs to obtain financial support in 
cases where such support might other-
wise have been unavailable. Tax certifi-
cates have also enabled minority buyers 
to acquire broadcast properties at lower 
prices than they might otherwise get, be-
cause the seller does not face an immedi-
ate tax payment. 

Tax certificates are applicable to LPTV 
in three ways: ( 1 ) the seller of an LPTV 
station to a minority entrepreneur can de-
fer capital gains tax on the sale; (2) an 
investor in a minority-controlled LPTV en-
terprise can defer capital gains tax when 
the investment is later sold; and (3) the 
owner of a radio-LPTV combination 
should be able to defer capital gains tax 
on the sale of either the radio or LPTV 
property or the sale of both properties if 
sold to separate buyers. 
I caution, however, that I am aware of 

no actual case where a tax certificate has 
been issued on the split-up of a radio-
LPTV combination. It is not certain that 
the FCC would grant a certificate in that 
situation, because there is no rule against 
combination radio-TV ownership. This is 
an case where a declaratory ruling might 
be appropriate. 

Minority LPTV Owners Can Benefit 

The availability of tax certificates 
should help minority entrepreneurs ob-
tain financing to enter the LPTV field. Up 
to 79% of equity and 49% of voting power 
may be held by non-minority group mem-
bers. And of course, minority entrepre-
neurs themselves qualify for tax certifi-
cates upon the sale of their own 
investments in LPTV. When the investment 
takes the form of start-up financing for a 
new minority-controlled company, tax 
certificates are available to anyone who 
invests up to one year after the initial 
license for a new station is issued. 
One word of caution is in order. Tax 

certificates are one of several policies for-
mulated by the FCC to further minority 
ownership of broadcast properties. An-
other such policy permitted station li-
censees whose renewals were set for 
hearing for malfeasance to escape the 
risk of losing their licenses by selling at 
not more than 75% of appraised value to 
a minority-controlled entity. That "dis-
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tress sale" policy was struck down by the 
U.S. Court of Appeals for the D.C. Circuit 
earlier this year (1989) as an unconstitu-
tional discrimination against non-
minorities who wanted to purchase sta-
tions in hearing. 
The rationale of that case could be 

used to attack the constitutionality of tax 
certificates, although there are also rea-
sons why the tax certificate policy might 
be treated differently. So far, the tax cer-
tificate statute remains in effect; but if you 
plan to depend on it, check on the latest 
developments before you invest.  

Peter Tannenwald is a partner in the 
Washington, DC law firm of Arent, Fox, 
Kintner, Plotkin & Kahn. He is general 
counsel to the Community Broadcasters 
Association. X/ 

Stations Turn Out 
For Free TV Campaign 

More than two-thirds of the nation's 
television stations have begun or will be-
gin local, on-air campaigns to promote 
free, over-the-air television, says a recent 
National Association of Broadcasters sur-
vey. 
The industry-wide campaign was 

launched July 17 with a prime-time mes-
sage by Walter Cronkite. In a follow-up 
mailing, the NAB sent promotional kits to 
its member stations and asked them to 
develop campaigns for their local mar-
kets. 

On-air promotions include news cover-
age; incorporating the free TV logo into 
station ID's; and discussing cable vs. free 
TV on talk shows. Off-air participation in-
cludes providing retailers with brochures 
to give to customers shopping for TV sets, 
mentioning the campaign in speeches to 
local civic groups or in presentations to 
TV advertisers, and including the free TV 
logo in billboard and print advertising. 

ACE Awards Entries 
Beat Record 

Forty-four cable networks have submit-
ted a record 1,405 entries for the 11th 
annual "ACE" Awards, sponsored by the 
National Academy of Cable Programming. 
The ACE Awards, which honor the best in 
cable programming, will be presented at a 
gala ceremony at the Beverly Wilshire Ho-
tel in Beverly Hills on January 12. Selected 
awards will be presented during a second 
ceremony to be televised live from the 
Beverly Hills Wiltern Theater on January 
14. 
The National Academy of Cable Pro-

gramming was established in 1985 by the 
National Cable Television Association to 
promote excellence in cable program-
ming. 

Nielsen Seeking Line 22 
Of TV Signal 

For AMOL System 
The Federal Communications Commis-

sion is receiving comments on a proposal 
by the A. C. Nielsen Company to use line 
22 of the active video signal to transmit 
encoded program identification signals 
The signals are part of Nielsen's Auto-
mated Measurement of Lineup (AMOL) 
System, a procedure for verifying syndi-
cated programming broadcasts. 

According to Nielsen, the AMOL signals 
would not degrade the television picture, 
and the station licensee would have con-
trol over their transmission. 
Comments opposing the authorization 

of the AMOL system have been filed by 
several companies, one of which—Air 
Trax, Inc.—has already been granted simi-
lar authority. EJ 

e 

Announcing the 

ALPiné Series 
of Low Power 
Broadcast 
Antennas 

Of Andrew ALPine 
Transmitting Antennas 

111 Andrew HELIAX 
Transmission Lines 

Call Toll Free, or write 
for your Free LPTV 
Antenna System Planner 

Serving Broadcasters since 1937 

ANDREW 
Andrew Corporation 
10500 W. 153rd Street 

Orland Park, IL. U.S.A. 60462 

1-800-255-1479 
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Men's Legs Contest 
Spices Bucyrus Brat Fest 

A soap star, a local television personal-
ity, and a couple of dozen hairy legs were 
the featured attractions at the 1989 Brat-
wurst Festival Men's Legs Contest in Bu-
cyrus, OH this past summer. The contest, 
proceeds from which benefit a local char-
ity, has been televised by LPTV-54 in Bu-
cyrus for the past four years. 

Joy Tarbert, the event's emcee, was as-
sisted this year by Jeanne Cooper, who 

portrays the matriarch, Catherine Chan-
cellor Sterling, on CBS's "The Young and 
the Restless." Dressed as a bag lady, 
Cooper traded improvised slapstick with 
Tarbert before a standing room only 
crowd of more than 3,000. 

Tarbert is also the host of TV 54's 
weekly talk show, "My Haus to Yours," 
and the "TV 54 Telephone Auction." 

( I 

Joy Tarbert (left) and soap star Jeanne Cooper (right) assess the attributes of one 
contestant in the 1989 Bucyrus, OH Men's Legs Contest. 

1990 National Cable Month Theme Announced 
"TV You've Gotta See!" will be the 

theme of the fourth annual National Cable 
Month, an industry-wide promotional 
campaign scheduled for next April. 
Sponsored jointly by the National Ca-

ble Television Association and the Na-
tional Academy of Cable Programming, 
Cable Month is an effort to promote the 
diversity and quality of cable program-
ming within the industry and among cable 
viewers. As last year, each night of cable 
month will showcase programming from a 
different cable network. 
Home Box Office, Inc. has created a 

marketing kit comprising print, video, and 
radio materials that cable systems can 
use during Cable Month. Also part of the 
kit is a handbook of ten community rela-
tions projects including a children's draw-
ing contest, a home video contest, and a 
system-sponsored food drive. The guide 
provides complete descriptions of the 
projects and step-by-step plans for im-
plementation. 

For further information on these 
projects—which are applicable to any 
media business—contact Megan Hookey 
at the NCTA, (202) 775-3629. 

BIDIRECTIONAL Microwave Systems 
Bi-performance, Bi-features, Bi-price 

DIVERSIFIED MARKETING 
3918 VV. Clearwater Kennewick, WA 99336 (509) 735-6812 
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Univision, Telemundo, Nielsen 
To Launch 

Hispanic Rating Service 
Univision Holdings, Inc. and Telemundo 

Group, Inc. have joined with Nielsen Me-
dia Research to develop a national His-
panic television rating system using peo-
ple meters. The service will be known as 
the Nielsen National Hispanic Television 
Service, and, according to Nielsen, it will 
be the first rating service to fully monitor 
the viewing habits of the nation's diverse 
Hispanic community. 

Ratings will begin later this year with a 
pilot project in the Los Angeles DMA. The 
pilot, which will target 200 Hispanic 
households, will evaluate the procedures 
for recruiting Hispanics to participate. 
Full implementation of the service is 
scheduled for the latter half of 1990 when 
people meters will be installed in 800 His-
panic households across the nation. 
Telemundo and Univision established 

the Spanish Television Research Commit-
tee in May 1988 to study the feasibility of 
a technology-based national Hispanic au-
dience measurement system. The Com-
mittee selected Nielsen from among six 
companies bidding for the contract. 
"The Hispanic market is rapidly grow-

ing and largely untapped for advertising," 
said Peter Roslow, Telemundo's director 
of marketing. "The data gathered from 
the Nielsen service will provide a more 
precise portrait of Hispanic viewership. 
We anticipate this information will prove 
to advertisers that Spanish language tele-
vision needs to be a part of every ad 
budget." 
Telemundo Group, Inc. is a national 

Spanish language network of affiliates 
and owned and operated stations. Univi-
sion is the nation's first Spanish language 
network and serves Hispanic households 
through a system of broadcast and cable 
outlets. It has LPTV affiliates in fifteen 
U.S. markets. Ei 

Western Cable Show Set 
Creating A New Decade of Television" 

will be the theme of the Western Cable 
Show to be held December 13-15 in Ana-
heim, CA. 

More than 10,000 people are expected 
to attend this year's show which will fea-
ture some 200 exhibits and two full days 
of seminars on such subjects as syndex, 
regional sports, cable customer evalua-
tion, pay-TV, cable programming, 
broadcast-cable relationships, and cable 
marketing. Emmy Award-winning tele-
vision journalist John McLaughlin will lead 
a keynote panel. 

For registration information, contact 
the California Cable Television Associa-
tion at (415) 428-2225, extension 7. El 
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Your LPTV Application Deserves 

100% 
When you submit your LPTV application, you 

want it 100% right. 
NO engineering errors. 
NO missing parts. 
NO legal problems. 
NO returns or kickbacks. 

Letter Perfect Standard 
Preparing an LPTV application the right way is 

hard. Your applications must be letter perfect 
upon submittal or they'll be returned without con-
sideration. 
And when just one little mistake can invalidate 

your filing (and lose you your chance at the sta-
tion you want), it makes sense to consult the 
experts. 

That's where Kompas/Biel & Associates can 
help. 

We Do Everything 
Kompas/Biel will turnkey your entire LPTV ap-

plication. We find the channel and the tower site, 
we do all the calculations and draw all the maps, 
we fill out all the forms and get all the certifica-
tions. Then we run a complete check to make 
sure that everything is perfect. 
You don't have to worry about a thing. 

Guaranteed Right 
And Kompas/Biel has the experience and ex-

pertise to do it right the first time. We guarantee 
that your LPTV application, and all the paperwork 
that goes with it, will be letter perfect. 
Soon the FCC will announce a new LPTV filing 

window. Call John Kompas today, at Kompas/ 
Biel & Associates. We'll give you 100%. 

Kompas/Biel & Associates, Inc. 
5235 North 124th Street P.O. Box 25510 

Milwaukee, WI 53225-0510 

(414) 781-0188 
Serving the LPTV industry since 1981. LPTV applications, market analysis, and station planning. 
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Scholastic Video LPTV Distribution by State and Territory 

To Use September 8, 1989 
Licenses CPs* Licenses CPs* 

Sony Equipment For ALABAMA 
ALASKA 

5 
217 

24 NEVADA 13 
31 NEW HAMPSHIRE 2 

21 
5 

Video Yearbooks ARIZONA 
ARKANSAS 

13 
7 

49 NEW JERSEY 2 
32 NEW MEXICO 13 

12 
50 

CALIFORNIA 30 90 NEW YORK 17 43 
COLORADO 14 33 NORTH CAROLINA 6 46 

Sony Corporation has announced a CONNECTICUT 0 5 NORTH DAKOTA 4 22 
contract to provide more than $250,000 DELAWARE 1 0 OHIO 10 33 
of video equipment to Scholastic Video, WASHINGTON, DC 1 0 OKLAHOMA 16 35 
Inc., an Exton, PA company, for use in the FLORIDA 25 111 OREGON 16 30 
production of its "Video Yearbooks." GEORGIA 14 54 PENNSYLVANIA 10 46 

HAWAII 1 23 RHODE ISLAND 0 4 
The equipment package includes 100 

Sony EVO-9100 Hiiir" camcorders and a IDAHO 19 34 SOUTH CAROLINA 2 23 

variety of editing equipment including ILLINOIS 7 30 SOUTH DAKOTA 5 21 

EVO-9800 Hi8 feeders, VO-9850 U-Matic 
INDIANA 
IOWA 

8 
10 

30 TENNESSEE 18 
51 TEXAS 42 

51 
114 

SP editors, and RM-450 edit controllers. 
KANSAS 5 55 UTAH 16 19 

Video yearbooks are video mementoes KENTUCKY 6 35 VERMONT 1 9 
of the high school year— similar in con- LOUISIANA 8 55 VIRGINIA 5 20 
cept to traditional printed yearbooks. The MAINE 7 13 WASHINGTON 5 36 

idea was developed by Marty Allen, direc- MARYLAND 1 6 WEST VIRGINIA 1 4 
tor of marketing for Scholastic Video. MASSACHUSETTS 5 21 WISCONSIN 10 27 

Schools signing a three-year contract MICHIGAN 
MINNESOTA 

7 
21 

14 WYOMING 14 
38 GUAM 1 

45 

o 
with the company receive free equipment 
with which students can videotape school 
functions. Company representatives train 

MISSISSIPPI 
MISSOURI 

11 
12 

18 PUERTO RICO 3 
34 VIRGIN ISLANDS 0 

8 
2 

the students in scripting, story boarding. MONTANA 23 40 TOTALS: Licenses: 714 

and shooting techniques. kal 
NEBRASKA 4 15 Construction Permits: 1,693 
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TENNAPLEX SYSTEMS LTD. 

21 Concourse Gate, Nepean, Ontario K2E 7S4 
Tel: (613) 226-5870 Fax: (613) 727-1247 

Tennaplex designs and supplies 
professional Broadband, TV antennas 

that are stable 
even under ice and snow 
without the use of deicers. 

Allow us to offer you 
an antenna system 

tailored to 
your specific needs. 

Tennaplex has over 700 
antenna systems 

serving the Americas. 
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EXHIBITORS 
continued from page 24 

Jefferson Pilot Data Services 
Paul D. Woidke, Director of Planning 
301 South McDowell Street 
Charlotte, NC 28204 
(704) 347-8000 
Products: Computer hardware and 

software for traffic, sales, and 
general accounting. 

Knox Video 
Roland Blood, Vice President 
8547 Grovemont Circle 
Gaithersburg, MD 20877 
(301) 840-5805 
Products: Integrated map graphics 

systems IIMAGRI, Microfont 
compact color titlers IK40/K4OSI, 
and a low cost titler (K20). 

Kompas/Biel & Associates, Inc. 
Jacquelyn Biel, Vice President 
5235 North 124th Street 
PO. Box 25510 
Milwaukee, WI 53225-0510 
1414) 781-0188 
Products: Publishers of The LPTV 

Report and consultants to the 
LPTV industry, specializing in 
application preparation and 
business planning. 

Lindsay Specialty Products 
Gordon Zimmerman, Director of 

Sales 
50 Mary Street, West 
Lindsay, Ontario, Canada 
K9V-457 
(705) 324-2196 
Products: LPTV transmitting 

antennas. 

Majestic Entertainment, Inc. 
Walter Baxter, President 
217 West Alameda Avenue, Suite 203 
Burbank, CA 91502 
(818) 848-1368 
Products: Films, series, 

documentaries, and cartoons. 

MSE Videotape Services 
Martin Schorr, Owner 
5921 East Sheila Street 
Commerce, CA 90040 
12131 721-1656 
Products: New and evaluated 

videotapes. 

Nexus Engineering Corporation 
Kathy Harden 
7000 Lougheed Highway 
Burnaby, British Columbia, Canada 
V5A-4K4 
Products: UHF and VHF low power 

transmitters and translators; 
commercial downlink equipment. 

Prime Image, inc. 
Chuck Motta, Vice 

President/Marketing 
199453 Via Escuela 
Saratoga, CA 95070 
(408) 867-6519 and 1301) 544-1754 
Products: Component/composite 

TBC, frame sync, and 
post-production switcher. 

RFD-TV 
Terri Spalding, Director of Affiliate 

Relations 
2615 Farnam Street 
Omaha, NE 68131 
14021 345-2322 
Products: 24-hour, satellite-delivered 

programming geared to rural 
America. 

Scala Electronics Corporation 
Ellis Feinstein. President 
PO. Box 4580 
Medford, OR 97501 
(503) 779-6500 
Products: Antennas and accessories. 

Telecommunications Products 
Leslie A. Miller, Marketing and Sales 

Representative 
1331 South Seventh Street 
Chambersburg, PA 17201 
(717) 267-3939 
Products: A full line of automated 

commercial insertion equipment, 
both hardware and software. 

Television Technology Corporation 
Bill Kitchen, President 
650 South Taylor 
Louisville, CO 80027 
(303) 665-8000, Ext. 101 
Products: LPTV transmitters, 10 

watts through 1000 watts. 

TickeTV—International 
Telesystems, Inc. 

Larry Shultz, Presider 
415 North Crescent Drive, Suite 120 
Beverly Hills, CA 90210 
(213) 274-7411 
Products: TickeTV broadcast 

pay-per-view program service. 

Uni-Set Corporation 
Ron Kniffin, President 
449 Avenue A 
Rochester, NY 14621 
(716) 554-3820 
Products: Television studio sets, 

exhibits, and fabrications. 

Video Jukebox Network, Inc. 
Andy Orgel, President 
3550 Biscayne Blvd., Suite 711 
Miami, FL 33137 
(305) 573-6122 
Products: Interactive music video 

service. 
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Supplier Solo 
Edit Master From 
CV Technologies Turns PC 
Into Edit Controller 

—by Frank T. Taylor 

What is the most versatile piece of 
equipment in your facility? 
Video professionals often answer, "The 

personal computer." 
PC's are becoming the tool of choice 

for pre- and post-production duties, a 
fact that was confirmed at this year's 
NAB. Video animation, script writing, tape 
logging, character generation, and video-
tape editing are just some of the functions 
that are becoming commonplace for 
these versatile devices. 

The Edit Master from CV Technologies. 

At some point, anyone who produces 
programming becomes involved in edit-
ing, and the personal computer can be 
the cost-effective alternative to a dedi-
cated (and usually expensive) editing sys-
tem. 

Earlier this year, CV Technologies—the 
editing systems division of Comprehen-
sive Video Supply Corporation of 
Northvale, NI—introduced an important 
new product in the line of PC-based edit-
ing equipment—the Edit Master' series 
of edit controllers. The units use the flexi-
ble CVNET machine control hardware, 
which makes it possible to connect as 
many as 223 devices in series to an off-
the-shelf PC/XT/AT. The devices can be 
serial or parallel controlled VTR's and se-
rially controlled video switchers; and any 
seven can be called up at once as needed 
during a particular edit session. Future 
plans include the addition of direct ATR 
and MIDI sequencer control. 
The Edit Master software currently al-

lows up to six VTR's (four source, two 
record) and a video switcher on the sys-
tem at one time. This permits the user to 
configure anything from a single VTR ani-
mation system to a full blown A/B/C/D roll 
system with dual record machines. The 
Edit Master also provides extensive edit 
list management and list memory. 
The price of the system ranges from 

$4,695 for a two-machine controller up to 
$12,000 for five-machine parallel control, 

far less expensive than comparably-
featured editors. 

Comprehensive Video has promoted 
the philosophy of PC-based edit list crea-
tion and management since the days of 
the early Apple Il computer. Its popular 
Edit ListerTm software program, the heart 
of the Edit Master systems, is recognized 
as the industry standard for off-line EDL 
generation. Features such as 900-event 
storage, A-mode, B-mode cleaning, four 
source machine channels plus aux and 
black, and multiple list formats continue 
to enable producers and smaller produc-
tion houses to save time and money be-
fore going on-line for final production. 

The EDL on diskette can simply be taken 
to another facility for on-line editing. 
CV Technologies and Comprehensive 

Video Supply Corporation manufacture 
and distribute a full line of PC-based pro-
duction software. Information on the Edit 
Master series of edit systems, Edit Lister, 
or any other production software may be 
obtained by calling (800) 526-0242.  

Frank T Taylor is product manager for CV 
Technologies, the post-production prod-
ucts division of Comprehensive Video 
Supply Corporation, of Northvale, NJ. He 
has been involved in the sales and market-
ing of professional video production 
equipment and systems since 1980. 

Telescoping 
Pneumatically Raised 
Support Masts for 
Remote Broadcasting. 

OEM or accessory mounted on your truck, van, 
trailer or free-standing. Operational in minutes. 
Available in extended heights from 20 to 134 feet 
with a full range of support equipment including 
remote controlled positioners. 
Performance proven in thousands of demand-

ing installations and applications world-wide 
since 1954. 

Inquiries handled promptly. 
Use the card number below or 
for "Right Now" action, phone 
(216) 682-7015 Ext. 286. 

A DIVISION OF THE WILL-BURT COMPANY 
AN EMPLOYEE OWNED COMPANY 
P.O. Box 900 • Orrville, OH 44667 

'14-44* 

Circle (77) on ACTION CARD 

LPTV Report / October 1989 / 37 
WorldRadioHistory



"Satellite News America" In One Month Hiatus 

DATAWORLD MAPS 

1. 11‘ 

DO YOU KNOW YOUR MARKET? 
YOUR COMPETITION DOES! 

DATAWORLD MAPS CAN 

Depict your coverage! 

Market orient your sales people! 

Target your ethnic/demographic markets! 

Identify marginal signal areas! 

Plot any special requirements! 

MAP OPTIONS 

• SHADOWING (TERRAIN SHIELDING) 
• POPULATION DENSITY 
• CONTOUR COVERAGE 
• SPECIALS 

datawopki R 
A Service of OW, inc 

Fax (301) 656-5341 
(301) 652-8822 (800) 368-5754 
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FCC Releases Safety Study 
On AM Broadcast Towers 

The FCC has released a report on the 
RF electromagnetic fields near AM broad-
cast towers. The study, which was per-
formed by the consulting firm, Richard 
Tell Associates, Inc., was performed to 
determine the potential hazards to hu-
mans of exposure to electric and mag-
netic fields at various distances from an 
AM tower. 

Fields were measured at four AM radio 
stations in Las Vegas, NV—one using a 
non-directional antenna, the remaining 
three using directional patterns. Copies of 
the study are available from the National 
Technical and Information Service, 1-800-
336-4700. 

Videotek Celebrates ZD Day 
Videotek has increased profits and, in 

turn, raised pay scales as a result of the 
successful implementation of the Philip 
Crosby Quality Process. 
The I 5-year-old company, which manu-

factures television test equipment and 
other products, celebrated ZD—or Zero 
Defects—Day on July 22 with awards to 
three employees. 

Center One Video's new national news 
and sports show for LPTV stations — 
"Satellite News America"—has been 
forced to stop transmitting temporarily 
because of financial difficulties, accord-
ing to David W. Murray, Sr., the company's 
president. "Our last uplink was Septem-
ber 22," said Murray, "but we'll be back in 
about a month, as soon as we can re-
group." Murray said that he will be raising 
additional money through a stock offer-
ing. 

The half-hour show, which premiered 
from Tallahassee on June 26, is geared to 
the LPTV market. Each half hour includes 
eight minutes of time that affiliates can 

use for commercials or local news and 
weather cuts. 
The show is being carried by four LPTV 

stations, and eight stations under con-
struction have committed to carry it when 
they sign on the air, Murray said. Murray is 
also marketing to full power public tele-
vision stations and has one California sta-
tion already signed up. He has been talk-
ing with the ACTS Network of Fort Worth 
regarding carriage on their LPTV and ca-
ble affiliates and with a New York ad 
agency about the possibility of getting 
barter sponsors for the show. 

Murray says his goal is to reach 100 
affiliates, after which he will add "a late 
edition news program" to the feed. 110.1 

Supplier Side 
The new computerized teleprompter 

system, Portaprompt XTE-3, from Blue 
Feather Company is a portable tele-
prompter with IBM-PC compatibility. A re-
mote control unit allows announcers to 
control the speed of the script display, 
and an interface makes possible quick 
and easy editing. 

The Portaprompt XTE-3 from Blue Feather Company. 

The system includes the computer, a 
camera-mounted display unit, software, a 
nine-inch monitor, and the remote control 
unit. List price is $3,995. 

Circle (65) on ACTION CARD 

New from Tri-Tech, Inc. is the Cellcast 
Remote Broadcast Studio, named by NAB 
show attendees as one of the "10 best 
new products" of the show. 

Cellcast permits audio transmission 
over cellular telephone channels, elimi-
nating the need to send audio over tele-
phone lines during remote coverage of 
news, sports, or other events. The com-

The Cellcast from Tri-Tech, Inc. 

pact, I 5-pound unit combines the func-
tions of an 832 channel cellular telephone 
with a four-channel microphone/head-
phone mixing console. 

Circle (63) on ACTION CARD 

The 1989 Training Resource Directory, 
billed as the first complete guide to train-
ing programs for the communications in-
dustry, is available from Performance 
Plus, a Colorado business communica-
tions and performance management 
group. continued on page 40 
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SM 

CAPITOL 
TELEVISION 
NETWORK INC 

23801 Calabasas Road 

Suite 2006 

Calabasas, CA 91302 

818-992-8807 

Circle (153) on ACTION CARD 

WorldRadioHistory



C.J.M. 
has produced 

syndicated tv programs for over 7 
years. our programs are 
available for Lie STATICNS 
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The book contains information on more 
than 600 training programs in ten sepa-
rate subject categories, as well as listings 
of more than 300 publications, catalogs, 
and video and audio tapes. Two 
indexes—subject/title and vendor—make 
the right training aid easy to find. 
The 74I-page, soft-cover directory was 

compiled and edited by Dana Eggert, a 
nationally recognized training consultant 
to the communications industry. It sells 
for $44.95. 

Circle (66) on ACTION CARD 

Wohler Technologies, Inc. has re-
cently announced three new products: the 
AMP-IA audio monitor; the IPI-1 visual 
phase indicator; and the AMP5 power 
amplifier. 
The AMP-IA, which fits into a single 

rackspace unit, adds an improved upper 
high frequency response to the impres-
sive audio quality, easy detection of phase 
reversal, and simultaneous mono and 
stereo monitoring of the company's origi-
nal AMP-1. 

Wohler Technologies' AMP-IA audio monitor panel. 

The IPI- 1 visual phase indicator is 
available as an option on all of the com-
pany's audio monitors and gives informa-
tion similar to that of an X-Y scope, dis-
tinguishing between mono and stereo 
sources as well as giving phase and level 
indications. It is a low-cost and easy to 
interpret tool, especially valuable for 
those working with two-channel sources. 
The AMP5 power amplifier is an inex-

pensive half-rack amplifier for use with 
separately mounted speakers. It provides 
simultaneous stereo-mono monitoring 
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and phase alert and is also available with 
a normal, full-bandwidth two-channel 
stereo output. The AMP5 used with Aura-
tone 5MC speakers offers the lowest total 
cost of all Wohler monitors. 
The company has a three-week, 

no-questions-asked return policy and a 
three-year limited warranty on new prod-
ucts. 

Circle (71) on ACTION CARD 

When you are working with multiple for-
mats, the ALTA Group's Celeris format 
converter provides a simple and direct 
interface between U-Matic dub mode (WC 
688) and S-VHS-ED-Beta (WC 3.58). The 
WC mode maintains the highest possible 
video resolution and color purity. Adjust-
able vertical and horizontal digital luma 
delay corrects for the luma-chroma delay 
errors commonly found in VTR's. 

Circle (72) on ACTION CARD 

Knox Video has announced its new IM-
AGR 1 graphics generator, the first of a 
series of full-function, very high resolu-
tion units that combine the capabilities of 
graphics and character generators, a 
paint system, and an effects unit. The IM-
AGR, which stands for Integrated Map 
Graphics, features a 27 nanosecond 
bit-map, 16 million colors, font/logo com-
pose, and a set of dynamic graphic ef-
fects. 

Every level of the IMAGR I can be confi-
gured for RGB, professional, or broad-

Knox Video's IMAGR. 

cast. RGB is offered for those who already 
have encoders available for their NTSC or 
component systems. The professional 
configuration includes encoders for NTSC 
and V/C (S-VHS) operation and an op-
tional downstream mixer/keyer. The 
broadcast systems include top-quality 
encoders for NTSC or component video. 
The IMAGR II, with mouse, hard disk 

storage, and paint box, will be available in 
late 1989. IMAGR prices start at $6,300. 
Knox has also introduced the compo-

nent video version of its K40 Microfont 
character generator. The K4OS is switch-
able between either composite or Y/C op-
eration. List price is $2,795. 
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The "Flashback" live news car system 
from RF Technology makes it possible to 
do ENG or remote productions without 
modifying the vehicle. The system com-
prises a compact carrying case that 
houses a frequency agile transmitter with 
two audio channels, a compressor DC 
outlet with circuit breaker, a power ampli-
fier circuit breaker, and an output power 
control switch with real time LED output 
power indicators. 

RF Technology's Flashback system. 

A mast mounting bracket provides fix-
ing for the 16 dBi gain lightweight an-
tenna and the weatherproof I 2-watt 
power amplifier. A pneumatic mast, 12 
VDC powered compressor, and all neces-
sary power, control, and RF cable com-
plete the package. 

Six choices of mast height and head 
load combined with options in antenna 
gain and output power allow the systems 
to be tailored to meet specific customer 
needs. 
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EMCEE gets your LPTV system 
off the ground with the newest 
in high technology. 

From Studio Design to turnkey 
systems, EMCEE provides the 
products and services you 
need for your LPTV station. 

From one to 5000, we fill every 
watt with power-and transmit 
your signal through the most 
reliable and technically 
advanced broadcast equipment 
. . . all provided by EMCEE. 

Our 29 years of tower 
installation experience and our 
turnkey capabilities mean that 

  your station comes in loud and 
clear . . . with EMCEE Broadcast 
Products. 

Reach the high point in high tech: 
Call us today at 1-800-233-6193 for 
free systems design assistance. 

advanced technology 
systems excellence   

EMCEE BROADCAST PRODUCTS, Div. of Electronics, Missiles & Communications, Inc. 
White Haven, Pa. 18661 FAX (717) 443-9257 

Call Toll-free: 1-800-233-6193 • (In PA: 717-443-9575) • TWX: 510-655-7088 • Ans: EMCEE WHHV \ 
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New from Act Ill, the publishers of 
Channels magazine, are the Television Pro-
gramming Source Books 1989, more than 
3,000 pages of programming information 
in a three-volume set. 
The Source Books are an easy-to-use and 

complete library of information on films, 
film packages, and TV series. Comprehen-
sive indexes, including special Language 
and Holiday indexes, make it easy to find 
the information you need. Each entry in-
cludes information on the program's orig-
inal producer and current distributor, dis-
tribution terms, premiere air date, 
previous sponsors, and the number of ep-
isodes available. Also given is a succinct 
story line and the names of the complete 
cast. 

Source Book buyers automatically receive 
free monthly updates showing the very 
latest releases and how to buy them. 
The Source Books can be purchased as a 

complete three-volume package ($690), 
or separately as a Films package (Vols. I 
and 2, $420) and a Series package (Vol. 3, 
$315) 

Circle (76) on ACTION CARD 

EDX Engineering has announced Ver-
sion 2.1 of TERRNTm, a program that ex-
tracts terrain elevation data from the 
NGDC 30-second point database. The 
new version of TERRN is nearly eight 
times faster than previous ones, and a 
new function makes it possible to create a 
grid data file which then can be used with 
the three-dimensional plotting program, 
SURFERTM, to create three-dimensional 
terrain maps. SURFER is available from 
Golden Software of Golden, CO. 

Also, in response to requests from soft-
ware users, the company has added a new 
plot output file driver for the plotting pro-
grams. The new plot file will allow any 
output device that can emulate an HP-GL 
plotter to be used to produce plots from 
EDX Engineering software. 
Communication Data Services of 

Arlington, VA will be supplying specially 
indexed versions of the FCC's AM, FM, 

Eugene, OR area from the northwest. Created with 
EDX Engineering's TERRNm program. 

and TV engineering databases for use 
with EDX software. The indexed data-
bases make it possible to run channel 
searches much more quickly than stan-
dard databases allow. 
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Microdyne Corporation manufactures 
a complete line of fixed and motorized 
satellite receiving antennas, ranging in 
size from 1.2 meters to 7 meters and suit-
able for both C-band or Ku-band applica-
tions. The 3.66 meter ( I 2-foot) antenna is 
specially designed for broadcast quality 
reception. It is a 10-piece parabolic an-
tenna made from exceptionally strong 
space age fiber and polyester materials. It 
features a prime focus feed, superb side 
lobe characteristics, and high gains. The 
dish can view 100° of the geostationary 
arc and satellites within 69° west to 139° 
west. This feature means easy alignment 
with any line of sight satellite in the geos-
tationary orbit. An optional motorized ac-
tuator is available. 

Also available from Microdyne is the 
I 100-BKR satellite video receiver. The 
1100-BKR provides broadcast quality LNB 
video reception for both C- and Ku-band 
applications. Four selectable IF band-
widths provide the operator with immedi-
ate access to any accessible C-band or 
Ku-band transponder. The 1100-BKR 
comes standard with two tunable audio 
subcarrier demodulators and is equipped 

EBS EQUIPMENT 

.e.tet tod 

“«. 

Model CEB Encoder-Decoder 
Model CE Encoder 
Model CE Stereo Encoder 
Model CD Decoder 
Encoder FCC Type Accepted decoder FCC Certified 
Exceeds FCC Specifications 
Receiver can be supplied to drive Decoder $100 

All interconnections to the EBS equipment are made through a barrier terminal block. 
No special connectors necessary. In stock—available for immediate delivery. 

GORMAN REDLICH MFG. CO. 
257 W. UNION STREET • ATHENS, OHIO 45701 • (614) 593-3150 

• 
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Required for L.P.T.V. 

Price 
$540.00 
375.00 
405.00 
320.00 

with exclusive circuitry to handle audio 
subcarrier deviation. 

Finally, there is the Microdyne Auto-
mated Terminal, or MAT Il. Designed for 
total compatibility with all domestic sat-
ellite transmission formats, both C-band 
and Ku-band, MAT II is the first fully auto-
mated satellite earth terminal. 
User-friendly, it is easily controlled 
through a touch-activated keypad which 
selects the programming you desire. Or it 
may be programmed in advance with up 
to 200 pre-sets to automatically re-orient 
itself at a specified time and to activate 
video recorders or other electronic equip-
ment. 
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Looking for a quick and easy way to get 
video and audio from the field back to the 
studio? American Laser Systems' Model 
761 video transmission system will safely 
send one channel of baseband video and 
audio up to one mile on a low-power, 
invisible light beam. The link is a 
point-to-point, through the air 
transmission—like a microwave but with-
out the need for FCC licensing or 
right-of-way permits. 

The Model 761 from American Laser Systems. 

The Model 761 comprises one trans-
mitter and one receiver housed in rugged 
aluminum cases. Audio and baseband 
video signals are introduced into the 761 
transmitter back panel via coaxial cable. 

Using the 761 eliminates the need for 
unwieldy cables in field production. It can 
be used as a short hop STL, as a quick, 
temporary installation for special events, 
and for window ledge ENG production. 

Circle (75) on ACTION CARD 

HM Electronics is introducing its 8000 
Series wireless intercom system. The Sys-
tem 8100 is a portable wireless system 
comprising a base station, two Communi-
catortransceiver units, a battery charger, 
and batteries. The portable base station 
can be wall-mounted or quickly set up on 
a table. 
The Communicator—which will operate 

for eight hours on one battery—features 
two communication channels, the first al-
lowing communication to others wearing 
a Communicator, the second allowing 
communication through a monitor 
speaker or a talk-back speaker. Any num-
ber of Communicator units can be used 
with the system. 

Circle (74) on ACTION CARD 
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Testimonial 
Reliability, Low Cost 
Mark Bidirectional's STL 
-by Dick Tedeschi 

How would you like a working bidirec-
tional microwave system that costs about 
half of what you would expect? 

Do I have your attention? Read on. 

My Christian brothers and I wanted to 
offer alternative television programming 
in our Th-City area, so we applied for and 
got an LPTV license. Because our studio 
site was six miles from the transmitter, we 
decided to go with a microwave link. We 
were on a somewhat limited budget, and 
during our search for an affordable 
studio-to-transmitter link, we stumbled 
across Diversified Marketing at a local 
trade show. 

Diversified, which was located right in 
our home town, was offering the Bidirec-
tional Microwave System, a broadcast 
quality, portable studio-to-transmitter 
link at a price we could handle. Diversi-
fied's Bidirectional System had everything 
we needed so that we could bring in satel-
lite programming via downlink, as well as 
transmit original programming—taped 
via video cart or live from the studio. The 
Bidirectional transceivers offered simplex 
video and audio with a duplex audio con-
trol channel utilizing ring down and a 
built-in alignment tone. Reversible video, 
and a third audio channel for stereo or 
additional control, were available as op-
tions. 

We decided to buy it. Its manufacturer, 
E & M Development, was helpful and con-
siderate, consulting with us on installa-
tion and even fitting the kind of connec-
tors we preferred. After it was installed, 
we used the system for all of our 
switching—from the studio to the trans-
mitter, and between our downlink and the 
video cart. 

Does it work? The answer is yes, it 
does. 

And Diversified cares about its cus-
tomers. We purchased our system in the 

Circle (37) on ACTION CARD 

Country Music Television 
24 hours of satellite-delivered stereo country music. From 
the all-time favorites to the new country music acts just 

hitting the charts in a vibrant video format. Quality program-

ming that is fully automated to meet the needs of the 
low-power station. Community broadcaster's 

way to build a loyal viewing audience. 

Programming that builds a 
. . strong demographic 

. package for advertiser 
support. 

For further information 
contact Patrick F. Dolan 

(612) 699-0879 

Direct Distribution 
1389 Goodrich Ave. 
St. Paul, MN 55105 

summer of 1987. That winter a freezing 
rain came through and iced over our 
downlink, taking our satellite program-
ming off the air. Diversified came to the 
rescue and offered us theirs. So we moved 
our system to their dish, six miles from 
our transmitter, and ran video and all 
switching and control functions from 
there until our own dish thawed out quite 
a while later. 

Since we purchased it two years ago, 
our Bidirectional System has been work-
ing 24 hours a day, every day, with no 

problems. It is reliable, fully automatic, 
and completely user-friendly. Its video 
and audio response is excellent, and it 
has temperature compensation circuitry 
and everything else needed to keep it 
trouble free. 

If you're in the market for an SIL, call 
Diversified. We're sure happy with our 
system.  

Dick Tedeschi is manager of K49CN in 
Richland, WA. The station is licensed to 
the Full Gospel Businessmen's Fellow-
ship. Ii 
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Now you CAN afford a consultant 
for your low-power newscast 

• Newscast critiques 
• Technical evaluation 
• Planning News and Sports coverage 
• Anchor and reporting techniques 
• Weather presentation 

For information: 

VIDEO RELATIONS 
Bob Horner and leanee von Essen 
881 Byrnwyck Road 
Atlanta, Ga. 30319 
(404) 257 - 0397 

Circle (101) on ACTION CARD 

Classifieds 
FOR SALE 

Classic feature films, many in Technicolor. Over 500 
to choose from; 3/4" or 1" masters at the lowest 

prices anywhere. Eagle Lion Video, 7710 Balboa 

Ave., San Diego, CA 92111, 1-800-779-4913. 

WANTED TO BUY  

LPTV station in South Florida area. Call or write M. 
Greenberg, c/o Silvercup Studios, 42-25 21st St., 

Long Island City, NY 11101, Dept. T, (212) 349-9600. 

CP's for LP7V and full power. Top 25 (ADI rating). 
Will pay top dollar. Send engineering data to Ken-

neth Casey, 2128 West Tonopah Drive, Phoenix, AZ 

85027. Or call (602) 582-6550. 

Immediate buyers for LPTV construction permits, 
top 100 markets. Call Bill Kitchen at Television Tech-
nology Corporation, (303) 665-8000. Or write for full 

details to: Bill Kitchen, Television Technology Corpo-

ration, P.O. Box 1385, Broomfield, CO 80020. 

SERVICES OFFERED  

Turnkey site development services include site ac-
quisition, negotiation, and permitting; site 

construction/installation, and maintenance; 

transmitter/downlink optimization, and site manage-

ment. Our reputation is that of being responsible, 

fair, and professional. We're Shaffer Communica-

tions Group, Inc., 3050 Post Oak Blvd., Suite 1700, 

Houston, TX 77056, (713) 621-4499, FAX (713) 

621-5751. 

LP7V applications, channel searches, and amend-
ments. FCC filing window will open in Fall 1989. 

Independent registered professional engineer offer-

ing below market prices. Call Dwight Magnuson for 

quotation, (615) 525-6358. 

LPTV mailing labels. Reach all LPTV licensees, CP 
holders, applicants. Highly accurate, up-to-date mar-
keting lists in your choice of format. Kompas/Biel & 
Associates, Inc., (414) 781-0188. 

BUSINESS OPPORTUNITIES  

Join high profit Direct Response Marketing Net-
work. We provide 30- and 60-second ad spots, in-

ventory, and 800 order taking service. You provide 

air time. Write for details: Artful Solutions, 618 Ken-

brook Drive, Silver Spring, MD 20902. 

Classified advertising is sold at the rate of 500/word. 
There is a $15.00 minimum charge for each ad. Count 
each abbreviation, initial, single figure, or group of 
figures or letters as one word each. Symbols such as 
mm, C.O.D., P.O., etc., count as one word each. Tele-
phone numbers with area codes, and ZIP codes, 
count as one word each. 

Business Card ad rates are $45.00 per insertion, 
$35.00 each for six or more consecutive insertions. For 
Classified Display rates. call John Kompas at (414) 
781-0188 

FCC ON-LINE DATABASE 

datawopld 
Allocation! Terrain Studies 
AM • FM • TV • LPTV • ITFS 

P.O. Box 30730 
Bethesda, MD 20814 

(301) 652-8822 (800) 368-5754 

emmirp Csavirgt INC. 
Dri .cloaers f the Crown System tomily 
nJ'Radio and TV Broadcasting Software 

— Established in 1980 — 

AM • FM • Ty • LPTV • Custom Programming 

(614) 888-8388 
5394 N. HIGH STRI I I •i 01.[MBI N. OHIO 4321i 

USED TRANSMITTERS 
AND ANTENNAS 
(save thousands) 

DEALERS FOR: 
ANDREW, BEXT, BOGNER, 
CABLEWAVE, EMCEE, 

LINDSAY, NEXUS, SCALA & TTC 
(one watt to 50 KW) 

Broadcasting Systems, Inc. 
Turnkey LPTV Construction 

21617 North Ninth Avenue, Suites 105 & 

106 
Phoenix, AZ 85027 

(602) 582-6550 

FAX (602) 582-8229 

Kenneth Casey 
(30 YEARS EXPERIENCE) 

Arent, Fox, Kintner, Plotkin & Kahn 
Washington Square 1050 Connecticut Avenue, NM. 

Washington, DC. 20036-5339 

General Counsel to the 
Community Broadcasters Association 

THephoi , 1')C trie, WU 892672 Telecope (2021857-6395 

JOHN H. BATTISON, P.E. 

& ASSOCIATES 
Consulting Low Power TV Engineers 

2684 State Route 60, RD #1 

Loudonville, Ohio 44842 
Applications, Licensing, Turnkey 

(419) 994-3849 

LPTV STATIONS COAST TO COAST 

MEDIA BROKERS • APPRAISERS 
— 

RADIO • TV • LPTV 
A Confidential & Personal Service 

"RTSHERWOOD,c ,,;,, 
Illinois Office: 
3125 Maple Leaf Dr • Grenview. IL 60025,' , 

312.272-4970 
Washington D C Office. 

Ellen Sherwood Lyle 105 S. Alfred St. • Suite A-43 
703-549-1510 Alexandria, VA 22314 

FIX VCR's? 
More than 3 out of 4 breakdowrs 
are due to mecf-anical problems. 

TENTEL makes fast, easy to use 
Test Equipment for U-Matic, VHS, 
S-VHS, Beacam, Mil and 1". 

Don't let VCR problems shut you down! 
Call TOLL FREE 

i 

FREE 
CATALOG 

(800) 538-6894 
(916) 939-4005 

Calf) (In 

Video Training Tape Available- $24.95 

TENTEL® Corp. 
4475 Golden Foothill Parkway 

El Dorado Hills, CA 95630 
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... at the FCC 
NEW LPTV LICENSES 

The following LPTV stations received licenses on 
the dates shown. Station call sign, location, and the 
name of the licensee are also given. 

K43CA Quartzsite, AZ. American Television 
Network, Inc., 7/31/89. 
KO4NT Indio, CA. Leo Kesselman, 9/6/89. 
K25CI Klamath, CA. California Oregon 

Broadcasting, Inc., 7/31/89. 
K47CL Ventura, CA. Ojai Assembly of God, 

7/31/89. 
KO9UZ Driggs, ID. William L. Armstrong, 7/31/89. 
K38AS Twin Falls, ID. King Broadcasting 

Company, 8/6/89. 
W24A1 Aurora, IL. Communicators of Chicago, 

7/31/89. 
W36A0 Palatine, IL. Community Broadcasting, 

Inc., 7/31/89. 
W33AR Rockford, IL Weigel Broadcasting 

Company, 7/31/89. 
W22AJ Waukegan, IL. Northwest Suburban 

Communications, Inc., 8/31/89. 
K58CM Duluth, MN. Trinity Broadcasting 

Network, Inc., 7/31/89. 
K21CA Plains/Paradise, MT. Plains-Paradise TV 

District, 8/31/89. 
W46BF Sanford, NC. T. B. Buchanan, 7/31/89. 
W2OAL Wilmington, NC. Good News TV 

Broadcasting of Wilmington, 8/31/89. 
W25AK Olean, NY. Choice Olean TV, Inc., 

7/31/89. 
W26AL Marietta, OH. Richard L. Jolliff, 7/31/89. 
K27CH Broken Bow, OK. Jewel B. Callahan, 

8/31/89. 
W54AQ Yauco, PR. Miguel Rodriguez, 7/31/89. 
K33D0 Rapid City, SD. Robert D. Kymala, 

6/30/89. esseo 
W18AN Harrogate, TN. Lincoln Memorial 

University, 7/31/89. 
WO2BT Sharon/Greenfield, TN. Daystar 

Ministries, 8/31/89. 
KO5HR Livingston, TX. Polk County Broadcasting 

Company, 8/31/89. 
K11 SI Lufkin, TX. International Broadcasting 

Network, 8/31/89. 
K15BV Uvalde, TX. Minerva Rodriguez Frias, 

7/31/89. 
W68B1 Driver, VA. Channel America LPTV 

Holdings, Inc., 8/7/89. 
W46AR Milwaukee, WI. Weigel Broadcasting 

Company, 7/31/89. 

LP7V LICENSE RENEWALS 

The following LPTV stations received license re-
newals on the dates shown. Station call sign, loca-
tion, and the name of the licensee are also given. 

K21AG Wailuku, HI. King Broadcasting 
Company, 8/4/89. 
WO7BN Bruce, MS. Bruce Independent TV, Inc., 

8/22/89. 
K14AG Circle, MT. Circle TV Booster Club, Inc., 

8/4/89. 
W61AR Nashville, TN. Good News Television, 

Inc., 8/4/89. 

ASSIGNMENTS AND TRANSFERS 

K22AG Anchorage, AK. Assignment of license 
granted from John R. Moore to Echonet Corporation 
on 8/28/89. 
W52A1 Birmingham, AL. Voluntary assignment of 

permit granted from Transamerica TV Corporation to 
All American TV, Inc. on 8/16/89. 

K28CI Atwater, CA. Voluntary assignment of per-
mit granted from Control Design Service to Trinity 
Broadcasting Network, Inc. on 8/16/89. 
K48CU Pueblo, CO. Voluntary assignment of per-

mit granted from Zenon Reynarowych to Full Gospel 
Outreach, Inc. on 8/16/89. 
W12CC Cocoa, FL. Voluntary assignment of per-

mit granted from Shoreline Broadcasting to Timothy 
S. Brumlik on 8/16/89. 
W19AX Kissimmee, FL. Transfer of control granted 

from Charles S. Namey to Michael G. Williamson on 
8/24/89. 
W17AB Tallahassee, FL. Assignment of license 

granted from Phipps Communications, Inc. to Asso-
ciated Christian Television Systems, Inc. on 8/16/89. 
W42AU Pittsfield, MA. Voluntary assignment of 

permit granted from E. H. Close to Trinity Broadcast-
ing Network, Inc. on 8/16/89. 
W19BA Grand Rapids, MI. Voluntary assignment 

of permit granted from All American Television, Inc. 
to Trinity Broadcasting Network, Inc. on 7/31/89. 
K68DD Grand Forks, ND. Voluntary assignment of 

permit granted from Black Media Associates to Trin-
ity Broadcasting Network, Inc. on 7/31/89. 
W14AZ Glens Falls, NY. Voluntary assignment of 

permit granted from Control Design Service to Trinity 
Broadcasting Network, Inc. on 8/16/89. 
W20AB Olean, NY. Assignment of license granted 

from Olean Television Station to Choice Olean Tele-
vision Station, Inc., 8/24/89. 
W25AK Olean, NY. Assignment of license granted 

from Olean Television Station to Choice Olean Tele-
vision Station, Inc. on 8/24/89. 
W17A1 Columbus, OH. Transfer of control granted 

from Susan M. Clarke to Wendell A. Triplett on 8/8/ 
89. 
W61BJ Greenville, SC. Voluntary assignment of 

permit granted from Focus Translators, Inc. to Wil-
liam H. Smith on 6/3/89. 
K33C0 Rapid City, SD. Voluntary assignment of 

permit granted from Robert D. Kymala to Trinity 
Broadcasting Network, Inc. on 9/7/89. 
W61AR Nashville, TN. Assignment of license 

granted from Good News Television, Inc. to TV 10, 
Inc. on 8/4/89. 
K33DB Houston, TX. Voluntary assignment of per-

mit granted from National Black Media Coalition to 
Dupont Investment Group, Inc. on 8/29/89. 
K67DW San Antonio, TX. Voluntary assignment of 

permit granted from M & M Communiations, Inc. to 
TVSA, Inc. on 8/29/89. FiÑAlopl ?? 

NEW LP7V CONSTRUCTION PERMITS 

The following parties received LPTV construction 
permits on the dates shown. Station call sign ano 
location are also given. 

WO7CI Atmore, AL. Eddie L. Tullis, 8/21/89. 
W13CF Atmore, AL. Eddie L. Tullis, 8/21/89. 
W170D Brewton, AL. Southern Breeze 

Communications, Inc., 8/21/89. 
W47AX Butler, AL. Cornelius Dornell Ruffin, 

8/21/89. 
K62DQ Fayetteville, AR. The Times Southwest 

Broadcasting, Inc., 7/31/89. 
K5000 Hackett, AR. Pharis Broadcasting, Inc., 

7/31/89. 
K2OCT Springdale, AR. Christians Incorporated 

for Christ, 8/21/89. 

K35CS Texarkana, AR. Beech Street 
Communications Corporation, 8/18/89. 
K67EY Bitter Springs, AZ. Navajo Nation, 

8/28/89. 
K64DR Phoenix, AZ. Broadcasting Systems, Inc., 

8/23/89. 
K21CX Tucson, AZ. Jana Tucker, 8/23/89. 
K43CW Tucson, AZ. Ted Tucker, 8/31/89. 
K58DJ Bakersfield, CA. Leo Kesselman, 8/23/89. 
K69FX Carmel, CA. Peninsula Communications, 

Inc., 8/22/89. 
K33DI East Weed, CA. California Oregon 

Broadcasting, Inc., 8/28/89. 
KO6MB Indio, CA. Leo Kesselman, 8/23/89. 
K38CS Mammoth Lakes, CA. Louis Martinez, 

8/22/89. 
K52DJ McFarland, CA. Eduardo and Rosa Maria 

Caballero, 7/31/89. 
K53DT Monterey, CA. Skywave Communications 

Corporation, 7/31/89. 
K2OCS Porterville, CA. Eduardo and Rosa Maria 

Caballero, 7/31/89. 
K62D0 Sacramento, CA. Eduardo & Rosa Maria 

Caballero, 8/23/89. 
K43CY Santa Barbara, CA. Biltmore 

Broadcasting Corporation, 8/23/89. 
K23CQ Ventura, CA. Laurence Windsor, 8/23/89. 
W48BC Destin, FL Beach TV Cable Company, 

Inc., 8/23/89. 
W6OBK Dunedin, FL. Skywave Communications 

Corporation, 7/31/89. 
W3OAT Melbourne, FL. Blackstar 

Communications, Inc., 8/28/89. 

W11BR Myrtle Beach, FL. Pearl TV Associates, 
8/28/89. 
W13CE Orlando, FL. Henri Hall, 7/31/89. 
W42AL Rutland, FL. Community Television, 

7/28/89. 
W24BF St. Petersburg, FL. Jay Ramsey, 8/28/89. 
W17BC Sebastian, FL. Donald L. Jones, 8/22/89. 
W66BH Luella, GA. Reginald L. Duff, 8/31/89. 
K62DS Burlington, IA. Burlington Broadcasting 

Company, Ltd., 8/31/89. 
K2OCR Cedar Rapids, IA. Patricia Screen, 

8/23/89. 
K65EN Sioux City, IA. Kelco Television, 7/31/89. 
K44CY Storm Lake, IA. Millard V. Oakley, 

7/28/89. 
W17AZ Johnston City, IL. Three Angels 

Broadcasting Network, Inc., 8/21/89. 
W39BB Marion, IL Community Broadcasting 

Corporation, Inc., 7/28/89. 
WO6BN Mattoon, IL. The Cromwell Group, Inc. 

of Illinois, 8/23/89. 
W57BL Schaumburg, IL. Television Interests 

Company, 8/28/89. 
K57DI Angola, IN. Kyzer Broadcasting, 8/21/89. 
WO7CL Auburn, IN. C. P Broadcasters, Inc., 

8/23/89. 
W52AZ Evansville, IN. South Central 

Communications Corporation, 7/28/89. 
W47AZ Indianapolis, IN. Video Jukebox Network, 

Inc., 8/23/89. 
continued 

NOW 24 HOURS ON WESTAR 4, TR. 9 

A 
pi 

,Uegies01 LPTIlts 

mn 
KEYSTONE INSPIRATIONAL 

NETWORK 

Christian Family 
Programming 

CALL TOLL FREE 
for more information 

1-800 552-4546 

BOX 216 WINDSOR RD. RED LION, PA.17356 
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AWARD-WINNING 

half-hour sports specials 
available on o 2/4 barter 
split. Celebrities and sports 
commentators step into the 
sports arena and touch your 
viewing audience with the 
magic that makes 
America's love affair with 
sports so great! When you 
need entertainment for 
people of all ages, call 
Julie Olson at New Visions, 
Inc. for the best in 
sports syndication. 
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K23C0 Kansas City, KS. University of Kansas, 
8/18/89. 
K57EZ Kansas City, KS. University of Kansas 

Medical Center, 7/31/89. 
K69FV Kansas City, KS. University of Kansas 

Medical Center, 7/31/89. 
K14HY Lawrence, KS. University of Kansas, 

8/18/89. 
' W11130 Berea, KY. Roger M. Oliver, 8/1/89. 
W2OAS Corbin, KY. Derek Ray Eubanks, 8/21/89. 
W48BD Corbin, KY. Sively Communications 

System, 8/23/89. 
W55BN Greenville, KY. Charles Robert Lewis, 

7/28/89. 
WO6BM Hawesville, KY Hancock 

Communications, Inc., 8/23/89. 
K46CR Baton Rouge, LA. Patricia Screen,8/23/89. 
K11SY Donaldsonville, LA. Great Oaks 

Broadcasting Corporation, 8/28/89. 
K22DJ Donaldsonville, LA. Great Oaks 

Broadcasting Corporation, 8/28/89. 
Wl3CG Gonzales, LA. Great Oaks Broadcasting 

Corporation, 8/28/89. 
KO7UT Morgan City, LA. Great Oaks 

Broadcasting Corporation, 8/28/89. 
KO6MD Plaquemine, LA. Great Oaks 

Broadcasting Corporation, 8/28/89. 
K18CW Shreveport, LA. Flamingo Broadcasting 

Corporation, 8/23/89. 
W33AV Boston, MA. Randolph Weigner, 8/23/89. 
W34BB Lowell, MA. BTV Associates, 7/28/89. 
W58BR Waldorf, MD. Video Jukebox Network, 

Inc., 8/23/89. 
W31AW Skowhegan, ME. Capitol Television 

Network, Inc., 8/23/89. 
W22AV Iron Mountain, MI. U.P.TV Systems, Inc., 

7/31/89. 
W24BE Iron Mountain, MI. U.P.TV Systems, Inc., 

7/28/89. 
K13VS St. Cloud/Sartell, MN. Community 

Communications, 8/28/89. 

K16CQ St. James, MN. Watonwan TV 
Improvement Association, 8/23/89. 
KO2NO Columbia, MO. Raymond A. Karpowicz, 

7/31/89. 
K42CV Kennett/Malden, MO. Robert W. 

Sudbrink, 7/28/89. 
K29CF Oaks. MO. Triangle Television Company, 

8/28/89. 
K35CT Overland Park, MO. Triangle Television 

Company. 8/28/89. 
K68DF Poplar Bluff, MO. Robert W. Sudbrink, 

7/31/89. 
KO7UR Raytown, MO. Triangle Television 

Company, 8/28/89. 
K21DD St. Louis, MO. Ken Jacobsen, 7/31/89. 
K36CN Belgrade, MT. Telecrafter Corporation, 

7/28/89. 
K34CZ Lewistown, MT. Educational 

Opportunities of Central Montana, 8/28/89. 
K36CM Livingston, MT. Mountain TV Network, 

Inc., 7/28/89. 
K5OCP Missoula/Lolo, MT David A. Tucker, 

8/23/89. 
K23CN Red Lodge, MT. Mountain TV Network, 

Inc., 7/31/89. 
K21CW Virginia City, MT. Mountain TV Network, 

Inc., 7/31/89. 
W25AZ Asheville, NC. The Real Estate Network, 

Ltd., 7/28/89. 
W62BV Charlotte, NC. National Minority TV, Inc., 

8/21/89. 
W34DD Mount Airy, NC. Applied Design and 

Development Corporation, 8/21/89. 
W2OAT Roanoke Rapids, NC. Donald Frank 

White, 8/21/89. 
W3OAS Weaverville, NC. Sidney Braverman, 

8/23/89. 
K42CW Bismarck, ND. Richard A. Warren, 

8/30/89. 
K21CZ Garrison. ND. A 8‘ F Mechanical, Inc., 

7/31/89. 
K28CX Raton, NM. Mountain TV Network, Inc., 

7/28/89. 
K21DB Santa Fe, NM. Leo Kesselman, 8/28/89. 
K29CE Taos. NM. Mountain TV Network, Inc., 

7/28/89. 
K63EF Las Vegas, NV. Gerald D. Kamp, 8/31/89. 
W38AW Rochester, NY. Ronald D. Kniffin, 

7/31/89. 
W13CD Rutland, NY. Lexington Equipment & 

Supply, Inc., 8/23/89. 
W55BQ Springboro, OH. Donald R. Norvell, 

8/22/89. 
W24BC Steubenville, OH. Abacus Broadcasting, 

8/23/89. 
K53DS Lawton, OK. BSP Broadcasting, Inc., 

8/21/89. 
K61EZ Lawton,OK. BSP Broadcasting, Inc.,8/18/89 
KO2NS Oklahoma City, OK. Breckenridge 

Broadcasting Company, 8/28/89. 
K27DF Ponca City, OK. Diana Kay Hill, 7/28/89. 
K33DG Tulsa, OK. Tootlevision Broadcasting 

Company. 8/23/89. 
K45CV Corvallis, OR. John Field, 7/28/89. 
K56EI Portland, OR. A. B. Herman, 8/28/89. 
K62DR Roseburg, OR. California Oregon 

Broadcasting. Inc., 8/28/89. 
W51BJ Freedom, PA. Abacus Broadcasting, 

8/23/89. 
W28AW Greensburg, PA. Abacus Broadcasting, 

8/23/89. 
W24BH Lock Haven, PA. Diversified 

Communications. 8/22/89. 
W6481 New Castle, PA. Abacus Broadcasting, 

8/23/89. 
W67CF Pottstown, PA. Whitehead 

Communications, Inc., 8/23/89. 
W68CE Shickshinny, PA. Joseph S. and Irene F. 

Gans, 8/28/89. 
W29AV Washington, PA. Turnpike Television, 

8/23/89. 
W14BJ Williamsport, PA. NEP Communications, 

Inc. 
W18AS Georgetown, SC. Destin Community 

Television, 7/28/89. 
WO8CV Myrtle Beach, SC. 0 & R Broadcasting 

Company, 8/23/89. 
K38CQ Arlington, SD. Sioux Valley Rural 

Telecom Cooperative, 7/31/89. 

K38CR Beresford, SD. Jeffco Broadcasting, 
8/18/89. 
K15CW Brookings, SD. Sioux Valley Rural 

Telecom Cooperative, 8/21/89. 
K27DB Madison, SD. Sioux Valley Rural Telecom 

Cooperative, 7/31/89. 
K63EE Montrose, SD. Sioux Valley Rural 

Telecom Cooperative, 8/21/89. 
K22DF Rapid City, SD. Jeffco Broadcasting, 

8/23/89. 
K52DI Rowena, SD. Sioux Valley Rural Telecom 

Cooperative, 7/31/89. 
K3ODD Sioux Falls, SD. Harlan Jacobsen, 

8/18/89. 
K4OCU Sioux Falls, SD. Harlan Jacobsen, 

8/23/89. 
K48DK Sioux Falls, SD. Rey F. Franco Perez, 

8/21/89. 
W19BD Gallatin, TN. Richard & Lisa Goetz, 

8/23/89. 
W21AW Gallatin, TN. Jim Owens, 8/21/89. 
W34BE Knoxville, TN. South Central 

Communications Corporation, 7/28/89. 
W630L Memphis, TN. Janet Jacobsen, 8/28/89. 
W25BC Union City, TN. Robert W. Sudbrink, 

7/28/89. 
W66BG Union City, TN. The New York Times 

Broadcasting Services, 8/21/89. 
K33DD Amarillo, TX. Stacy L. Davis, 7/31/89. 
K2OCU Bertram, TX. Kingstip Communications, 

Inc., 7/28/89. 
K35CQ Colorado City, TX. Kimberly J. Brunson, 

8/23/89. 
K43CV Jacksonville, TX. Morris Joe Dismdale, 

Jr., 7/28/89. 
K65E0 Kingsville, TX. Texas Television, Inc., 

8/23/89. 
K46CS Lubbock, TX. Ray Moran, 8/21/89. 
K59DX Lubbock, TX. F. Cosmo Harris, 7/31/89. 
K6OEE Odessa, TX. Telemundo of 

Galveston-Houston, Inc., 8/23/89. 
K4OCT San Marcos, TX. Kingstip 

Communications, Inc.. 7/31/89. 
K41DA Texarkana, TX. Beech Street 

Communications Corporation, 8/21/89. 
K48DJ Wichita Falls, TX. BSP Broadcasting, Inc., 

7/31/89. 
K44CV Richfield/Monroe, UT. University of Utah, 

7/31/89. 
K27DC St. George, UT. Mohave County Board of 

Supervisors, 8/21/89. 
K24C0 Tooele, UT. University of Utah, 7/31/89. 
W19BC Lynchburg, VA. Liberty University, Inc., 

7/28/89. 
WO5BQ Norfolk, VA. Acts Broadcasting of 

Chesapeake, Inc.. 8/18/89. 
W29AU Coral Bay, VI. Broadcasting Systems, 

Inc., 8/30/89. 
K45CZ Pullman, WA. Blacks Desiring Media, 

Inc., 8/31/89. 
K27DD Walla Walla, WA. Blue Mountain 

Broadcasting Association, 7/31/89. 
K58DL Yakima, WA. Mel Kimmel, 8/21/89. 
W45AS Green Bay, WI. Three Angels 

Broadcasting Network, Inc., 8/21/89. 
W57BJ Green Bay, WI. Three Angels 

Broadcasting Network, Inc., 8/21/89. 
W11CA Richland Center, WI. Rita A. Bane, 

7/28/89. 
W40AJ West Bend, WI. Kompas/Biel & 

Associates, Inc., 8/23/89. 

LP7V LOTTERY WINNERS 

The following are tentative selectees of the LPTV/ 
translator lottery held on August 23, 1989. If no peti-
tions to deny the selectees are filed, and if they are 
otherwise qualified, they will be granted construction 
permits. 

Ch. 64 Harrison, AR. Mountain TV Network, Inc. 
Ch. 20 Lake Havasu City, AZ. Eddie Robinson. 
Ch. 15 Chico, CA. Kidd Communications. 
Ch. 47 Fallbrook, CA. Michael McKinnon. 
Ch. 09 Fresno, CA. Norma Levin. 
Ch. 38 Palmdale, CA. Xenia Renatta lzzo. 
Ch. 30 San Jose, CA. California Community TV 

Network. 
Ch. 32 San Luis Obispo, CA. Alegria Broadcast 

Corporation. 
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INDEX TO ADVERTISERS 
Use this handy chart to find the ad you're looking for. Then fill out the ACTION CARD 

bound in this magazine for FAST answers to all your questions 

ACTION CARD ADVERTISER 
COMPANY PAGE NUMBER FACT LINE 

Acrodyne Industries, Inc.   9   18   (215) 542-7000 
Act Ill Publishing   21   78   (212) 545-5100 
Andrew Corporation   33   79   (312) 349-3300 
BASC Associates  24   3   (800) 252-BASC 
Bogner Broadcast Equipment Co. . 29   23   (516) 997-7800 
Browning Labs, Inc.   14   86   (305) 885-3356 
Cable Films   18   2   (913) 362-2804 
Capitol Television Network   39   153   (818) 992-8807 
Center One Video  12   132   (800) 843-3685 
Channel America   11   189   (212) 262-5353 
CJM Productions  40   93   (615) 320-7556 
Classic Films  3   178   (804) 499-9263 
Community Broadcasters 
Association   7   131   (800) 225-8183 
Comprompter  30   81   (608) 785-7766 
Corinth Films   26   92   (212) 463-0305 
Dataworld   38   4   (301) 652-8822 
Decisions, Inc.   19   14   (214) 586-0557 
Direct Distribution  43   37   (612) 642-4558 
Discount Video Warehouse  2   95   (312) 299-5258 
Diversified Marketing   34   115   (509) 735-6812 
Eagle-Lion Video   23   96   (619) 277-1211 
EMCEE Broadcast Products  41   1   (717) 443-9575 
FamilyNet  48   106   (800) 8-FAMNET 
Gorman-Redlich  42   62   (614) 593-3150 

Ch. 40 Colorado Springs, CO. Richard A. 
Warren. 

Ch. 38 Ft. Collins, CO. Brooks Broadcasting, 
Inc. 
Ch. 14 Bradenton, FL. William Cannon. 
Ch. 19 Homestead, FL. John H. Thayer. 
Ch. 41 Jacksonville. FL. WCCB-TV, Inc. 
Ch. 33 Orlando, FL. Blackstar Communications, 

Inc. 
Ch. 68 Tampa, FL. Skywave Communications 

Corporation. 
Ch. 47 Dalton, GA. Family Life TV 43. 
Ch. 58 Kailua Kona, HI. K. Sandoval Burke. 
Ch. 35 Lihue, HI. John P Marcom. 
Ch. 16 Sandpoint, ID. Owen Broadcasting 

Enterprises. 

ACTION CARD 
COMPANY PAGE NUMBER 

Home Shopping Network   31   129   
Jefferson Pilot Data Services 44   85   
Keystone Inspirational Network 45   30   
Kompas/Biel & Associates, Inc. 35   10 
Lindsay Specie,/ Products  8   12 
Lines Video Systems   16   117 
Microdyne Corporation   6   100 
Modern TV   25   40 
MSE Videotape Services  47   94 
New Visions, Inc.  46   25 
Nexus Engineering   13   5 
Panasonic ProfessionaVIndustrial 
Video   4-5  45 
Republic Pictures Corporation. 32   112 
RFD-TV 28   6 
Telemedia   1   110 
Television Technology Corporation. 17   7 
Tennaplex   36   8 
TryIon Towers   22   67 
Uni-Set Corporation   27   29 
Video Relations   20   101 
Video Jukebox Network, Inc.   15   145 
Will-Burt Company 37   77 
Young & Associates  10   36 

Ch. 04 Chicago, IL. Silvia Maria Landin. 
Ch. 07 East St. Louis, IL. Norma Levin. 
Ch. 30 Elgin, IL. Vincent A. Battista. 
Ch. 58 Kankakee, IL. Eric Jacobsen. 
Ch. 67 Chautauqua CoJnty, KS. Scripps Howard 

Broadcasting Company. 
Ch. 23 Bogalusa, LA. Bogalusa Daily News, Inc. 
Ch. 17 Bangor, ME. Craig Ministries, Inc. 
Ch. 25 Grand Rapids, MI. Donald Crandall. 
Ch. 29 Hillsdale, MI. Lansing 53, Inc. 
Ch. 24 St. James, MN. Watonwan TV 

Improvement Association, 
Ch. 16 Thief River Falls, MN. Hubbard 

Broadcasting, Inc. 
Ch. 40 St. Ann, MO. Television Interests 

Company. 

ADVERTISER 
FACT LINE 

(813) 572-8585 
(704) 347-8000 
(800) 552-4546 
(414) 781-0188 

  (705) 324-2196 
  (417) 862-5533 
  (904) 687-4633 
  (813) 541-7571 
  (213) 721-1656 
  (303) 925-264( 
  (604) 420-5322 

  (800) 553-7222 
  (212) 984-5969 
  (402) 345-2322 
  (800) 521-8683 
  (303) 665-8000 
  (613) 226-5870 
  (519) 669-5421 
  (716) 554-3820 
  (404) 257-0397 
  (305) 573-6122 
  (216) 682-7015 
  (800) 433-2160 

Ch. 32 Bozeman, MT. Kay Cee Television. 
Ch. 33 Trenton. NJ. Mercer County Community 

College. 
Ch. 53 North Randall, OH. Breckenridge 

Broadcasting Company. 
Ch. 47 Seven Hills, OH. Breckenridge 

Broadcasting Company. 
Ch. 20 Lincoln City, OR. Columbia River 

Television, Inc. 
Ch. 46 Bethlehem, PA. Combined Broadcasting 

of Philadelphia, Inc. 
Ch. 25 Spring City, PA. Rebecca J. Watrous. 
Ch. 54 Georgetown, SC. Black Media 

Associates. 
Ch. 66 Myrtle Beach, SC. Impact Television 

Group, Inc. oeuis  

SAVE 35% ON BLANK VIDEO TAPE 
I'YPICAL 

SAVINGS 

HIGHEST QUALITY EVALUATED 3/4" and 1" BROADCAST VIDEO TAPE 

AM PEX 
MASTER DISTRIBUTOR 

See us at 
SMPTE 

Booth #550 

— 

VIDEO TAPE SERVICES 

5921 E SHEILA STREET • CITY OF COMMERCE, CA 90040 

PHONE (213) 721-1656 FAX (213) 721-1506 

New Tape — Evaluated Video Tape — Tape Cleaning and Evaluation Service 

CONSISTANT QUALITY, SERVICE, COMPETITIVE PRICING 

"TAPE IS OUR ONLY BUSINESS" 

OPEN 7am Till 6pm (PST) 

3M 
MASTER DISTRIBUTOR 

See us at 
C.B.A. 

Booth #310 
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